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The 

DUPLEX 

TRIMMER 

and 

SUTTER 

by 

CAMERON 


We  have  acquired  the  Slaysman  patent 
on  this  machine  and  we  present  our 
modern  device  for  making  body-blanks 
with  speed  and  accuracy. 

Tin-plate  now  comes  in  ten-package 
bundles  (1120  sheets).  These  bundles 
are  loaded  directly  into  the  Lifter  by  a 
shop-truck. 

The  “Duplex”  and  “Lifter”  features  are 
plainly  labor-saving.  Furthermore,  the 
body-blanks  are  more  accurately  cut 
than  with  a  separate  Trimmer  and 
Slitter. 

A  most  modern  machine  for  can-makers. 


CAMERON  CAN  MACHINERY  COMPANY 

2i40  N.  Ashland  Ave.  CHICAGO,  U.  S.  A. 
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Act  Now 


Colorful  holiday  postor* 
holp  docoroto  tho  »tor» — and  help  solos.  Avail* 
oblo  at  low  cost  from  "PROGRESSIVE  <»OCER" 
and  Rumorous  printing  housos.  Or,  hotter  still, 
print  your  own. 


Tho  "Contribution 
Borrol"  for  gifts  for 
tho  noody.  A  sum 
firo  woy  to  soli  mony 
on  extra  dotlor's 
worth  of  Canned 
Food. 


It’s  smort  to  make  it  easy  for  the  rotollor. 


LASTCAUjp 


Got  your  wholesalers  and  retailers  to  bid  on 
quantity  tots  of  Canned  Foods  for  the  food 
boskets  distributed  by  community  chests,  local 
relief  organizations  and  charity  ogencies. 


ICkAlbtraob 


Urge  miailers  to  use  wm|Mq>er  ods,  handbills, 
letters  ond  pockoge  enclosure  They  am  power¬ 
ful  sales  stimulants. 


to  cash  in  on 


Provide  him  with  attractive  Christmas  pack¬ 
ages  to  contain  your  Conned  Foods. 


'  CANNED  FOODS  FOR  CHRISTMAS  CIVINC  " 


CHRISTMAS  GIVING,  the  world’s  greatest 
sales-booster,  has  served  many  an  alert 
Canner  to  move  thousands  of  cases  of  Canned 
Foods.  Assortments,  or  case  and  dozen  lots 
of  single  items,  attractively  packaged  in 
Christmas  cartons  or  baskets,  have  become 
tremendously  popular  as  individual  gifts.  And 
Christmas  Charity  assortments  of  Canned 
Foods  and  related  items  will  probably  enjoy 


greater  sales  this  year  than  ever  before. 

Shopping  days  till  Christmas  are  mighty 
few— see  to  it  right  now  that  your  brokers, 
wholesalers  and  retailers  gain  some  of  this 
extra  holiday  business.  Get  them  to  push 
your  Canned  Foods.  Use  the  suggestions  on 
this  page,  and  write  Continental  immediately 
for  detailed  information  on  Christmas  Food- 
Gift  Merchandising. 


Continental  Can  Company 

NEW  YORK  CHKAaO  SAN  FRANCIKO 
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EDITORIALS 


yOUR  HOSTS — As  the  time  for  local  and  State 
canners  Conventions  draws  near  the  machinery 
and  the  supplymen  begin  to  dig  down  into  their 
pockets  for  funds  to  entertain  these  Conventions.  The 
total  is  a  not  inconsiderable  tax  upon  these  good- 
natured  fellows  and  their  businesses,  and  we  often  won¬ 
der  if  it  is  appreciated,  and  certainly  it  is  not  fully 
appreciated  because  at  the  very  time  the  general  enter¬ 
tainment  is  provided,  the  individual  firms  and  repre¬ 
sentatives  are  called  upon — and  expected — to  lavishly 
entertain  their  individual  and  hoped-for  customers.  It 
is  the  new  version  of  the  old  racket  “to  wine  and  dine, 
and  entertain  the  buyers.”  There  are  even  those  who 
are  so  boorish  as  to  demand  that  they  be  so  entertained ; 
and  often  by  men  who  have  not  the  slightest  intention 
of  giving  any  of  their  business  to  the  entertainer. 

But  here  is  the  other  side  of  it.  Every  time  there  is 
an  entertainment  of  this  kind,  by  The  Get  Together 
Committee  in  the  Tri-States  and  Pennsylvania,  or  by 
similar  committees  of  these  “Hosts”  in  other  sections, 
there  are  always  a  few  who  failed  to  contribute  in  time, 
and  so  be  included.  And  they  are  always  “sore  as 
boiled  owls”  because  their  names  are  left  otf  the 
programs  or  menus.  It  is  their  own  faults.  They  are 
all  asked  and  expected  to  have  a  part  in  it,  but  it  is 
too  late  if  they  wait  until  they  reach  the  Convention 
before  saying  so,  and  putting  up.  The  programs  and 
menus  have  been  printed,  and  they  ought  not  to  be 
spoiled  by  late  additions. 

Bestir  yourself  to  find  out  who  is  handling  the  matter 
in  your  section.  In  this  Tri-State  region,  and  including 
the  Pennsylvania  Canners  Convention,  Mr.  Harold  0. 
Berryman,  American  Can  Co.,  Baltimore,  is  Secretary 
of  the  Get-Together  Committee.  He  has  sent  an  invi¬ 
tation  to  every  member  of  the  Allied  Industry.  If  you 
failed  to  get  such,  write  him,  and  he  will  send  you 
another.  There  is  yet  time  for  the  Tri-State  meeting 
in  Philadelphia  on  December  10th  and  11th,  and  for 
the  Pennsylvania  meeting  at  York,  Pa.,  on  December 
17th  and  18th. 

OUR  CANADIAN  FRIENDS— Since  memory  run¬ 
neth  not  to  the  contrary,  publishers  have  always  been 
compelled  to  put  stamps  on  every  copy  sent  into 
Canada,  and  that  accounts  for  the  subscription  rate 
of  $4.00  to  Canada  instead  of  the  $3.00  charged  in  this 


country.  When  the  tariff  battle  started  a  few  years 
ago,  Canada  imposed  a  tax  of  5  cents  per  copy  for  each 
issue  sent  into  Canada.  With  the  stamp  tax  costing 
us  $1.04  per  year,  and  this  tax  $2.60,  we  were  com¬ 
pelled  to  charge  $6.50  for  a  year’s  subscription.  It 
has  been  most  gratifying  to  us  the  way  in  which  our 
Canadian  friends  met  this  extra  charge  and  continued 
their  subscriptions.  There  have  been  some  losses,  of 
course,  but  as  a  whole  the  faithfulness  of  these  long 
time  friends  is  flattering.  Now,  we  are  glad  to  say, 
the  recent  pact  with  Canada  removes  this  5  cent  tax, 
and  we  can  go  back  to  the  old  rate  of  $4.00  per  year, 
after  January  1st.  We,  therefore,  hope  to  see  all  the 
old  ones,  and  any  new  ones  interested,  back  in  the  fold.  » 

EVENTUALLY,  WHY  NOT  NOW  ?— Eventually 
you  will  be  compelled  to  put  your  name  on  the  label  of 
every  can  you  attempt  to  sell ;  a  contention  we  have 
been  making  over  these  many  years.  If  we  cquld  ever 
get  the  pure  food  law  beyond  the  grasping  designs  of 
the  politicians  and  the  ones  they  work  for,  that  per¬ 
fectly  obvious  requirement  would  be  prominently  in¬ 
corporated.  No  man  has  a  right  to  produce  any  food 
or  drug  for  others’  consumption — that  is  to  market  it — 
without  certifying  to  it  with  his  name  and  the  address 
where  produced.  What  will  bring  this  about  now? 
Such  catastrophies  as  that  which  took  place  in  Cali¬ 
fornia,  with  baking  soda.  We  agree  with  our  Cali¬ 
fornia  correspondent  “the  name  of  the  distributor  is 
not  enough.”  And  the  public  feels  the  same  way,  only 
it  takes  a  calamity  like  this  to  arouse  the  public.  But 
then,  too,  the  power  of  the  wholesale  grocers  is  waning, 
and  their  lobbies  will  not  be  as  strong  or  as  influential 
as  when  the  original  pure  food  law  was  passed.  All 
the  original  agitators  for  pure  food  laws,  including 
Dr.  Wiley,  demanded  that  provision  as  one  of  the  first 
and  foremost;  but  it  was  knocked  out  of  the  law,  and 
has  been  kept  out  of  all  State  laws  since,  by  the  same 
influences.  “The  mills  of  the  gods  grind  slowly,  but 
grind  exceedingly  fine.”  When  we  get  this,  the  labeling 
question  will  be  all  settled. 

GOVERNMENT  GRADED  GOODS— How  much  in¬ 
fluence  do  you  suppose  the  U.  S.  Grading  Service  for 
canned  foods  has  had  on  the  canned  foods  market  since 
the  beginning  of  the  big  packs  last  May?  Of  course^ 


6 


THE  CANNING  TRADE 


December  2, 1935 


we  consider  this  all  from  the  canner’s  side,  but  it  has 
been  of  real  service  to  the  buyers  also.  In  the  first  case 
the  canner  who  delivered  what  he  considered  full 
quality  on  the  contract,  could  substantiate  that  by  call¬ 
ing  upon  this  Grading  Service,  and  if  the  quality  were 
really  there  the  delivery  stood ;  and  in  the  second  place, 
if  the  canner  were  attempting  to  deliver  a  grade  not 
up  to  that  specified  in  the  contract,  this  service  which 
the  buyer  could  call  for,  disclosed  it.  In  a  season  of 
big  packs  like  this,  but  particularly  when  early  rumors 
place  the  expected  packs  at  enormous  figures,  a  service 
of  this  kind  is  of  inestimable  value  to  the  industry.  We 
are  just  hinting  at  the  real  story,  later  on  we  may  give 
it  to  you,  with  all  its  import  on  the  canned  foods 
marketing. 

The  following  regulation  just  issued  by  the  Secretary 
of  Agriculture  governing  the  canned  fruit  and  vege¬ 
table  grading  service  on  the  contract  basis,  would  seem 
to  indicate  that  they  have  been  doing  “a  whale  of  a 
business.”  The  amendment  to  the  Regulations  reads 
as  follows: 

“Any  applicant  who  shall  have  paid  for  50  or 
more  gradings  at  one  office  of  official  grading,  in 
accordance  with  Section  2  of  this  Regulation, 
within  the  period  of  one  year  immediately  follow¬ 
ing  the  filing  of  a  declaration  of  his  intention  to 
avail  himself  of  this  privilege,  shall  receive  a  re¬ 
fund  from  the  Department  at  the  rate  of  25  per 
cent  of  the  total  amount  paid  for  the  first  50  grad¬ 
ings,  after  which  the  fee  for  such  applicant  shall 
be  75  per  cent  of  the  fees  mentioned  in  Section  2 
for  the  remainder  of  the  year.” 

If  this  grading  had  been  done  by  an  individual  or 
firm,  and  not  by  the  Government,  we  would  feel  per¬ 
fectly  safe  in  saying  that  they  must  be  doing  a  big 
business  to  reduce  the  cost  in  this  drastic  manner.  But 
you  make  your  own  guess,  and  answer  the  question 
as  you  think  right. 

Another  question  would  be:  how  much  has  such  a 
grading  service  saved  the  market — that  is  market 
prices — and  the  canners?  Study  the  possibilities  of 
that  for  a  moment,  if  you  have  ever  been  through  any 
of  these  heavy  pack  years,  and  the  nightmares  of  trying 
to  get  futures  delivered. 

Here  is  Service  to  the  industry,  with  a  great  big 
capital  S.  It  is  open  to  every  canner  or  buyer  of 
canned  foods,  and  grading  stations  are  located  in  all 
parts  of  the  country.  These  Grade  Certificates  are 
accepted  in  all  courts. 

HR  SAVAGERY  OF  GOLD  AS  MONEY— The 
world  is  looking  on  with  pity  at  France  as  she 
seeks  to  protect  her  gold,  the  basis  of  her  money, 
even  at  the  cost  of  bloody  revolution.  Why  and  how  is 
gold  withdrawn  from  France  ?  You  know  until  this  gold- 
racket  set  in  France  was  rated  as  a  model  of  recovery 
and  good  business  among  all  the  nations  of  the  earth. 
Gold  is  not  taking  flight  from  France  because  of  in¬ 
dustrial  depression.  It  is  being  withdrawn  by  the 
gamblers  and  shipped  to  the  United  States  in  the  hope 
of  making  a  profit  on  its  sale.  Mark  you,  the  sale  of 
the  very  foundation  of  France’s  money  and  industry. 
Possibly  the  most  glaring  example  of  what  the  money 
changers  will  do  in  the  buying  and  selling  of  a  country’s 
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money — selling  it  like  oats  or  corn  or  any  other  com¬ 
modity — under  the  individually  owned  banking  system. 
Sherlock  was  humane  and  most  considerate  in  his  de¬ 
mand  for  the  pound  of  flesh,  when  compared  with  this 
disruption  and  impoverishment  of  a  whole  nation,  that 
the  gamblers  may  make  their  gains.  The  racket  as  the 
bankers  work  it  is  an  iron-clad  cinch.  They  start  a 
run  on  French  francs  (the  French  dollar).  This  com¬ 
pels  France  to  pour  out  gold  to  save  the  value  of  the 
franc  in  world  commerce;  the  more  she  pours  out  the 
less  gold  she  has  behind  her  money  (the  franc),  and 
the  weaker  becomes  the  franc,  and  so  still  more  gold 
must  be  tendered,  until  she  is  bled  white  of  all  gold. 
French  citizens,  like  U.  S.  citizens,  have  given  that 
right  to  the  individually  owned  banking  system,  and 
millions  of  our  own  citizens  grow  blue  in  the  face 
defending  such  brigandage.  It  constitutes  the  world’s 
greatest  enigma,  that  a  nation  of  good  business  men 
will  thus  surrender  everything  they  have,  or  hope  for, 
to  individuals  to  do  with  as  they  please.  It  is  Govern¬ 
ment  money,  just  as  your  peeling  checks  are  your  own 
property,  yet  the  bankers  may  barter  and  trade  it,  even 
to  the  destruction  of  the  Government  itself.  The 
enigma  is  that  the  people  allow  this. 

There  is  one  other  source  of  drain.  The  patriotic 
(?)  sons  of  France  who  were  able  to  amass  fortunes 
under  her  benign  protection — or  the  sons  of  any  other 
nation — seeing  her  very  life  threatened  by  this  assault 
of  the  gamblers,  rush  in  to  save  their  fortunes,  by  turn¬ 
ing  them  into  French  gold,  and  withdrawing  it  for  safe 
keeping !  The  bankers  will  say  that  it  is  these  owners 
of  personal  fortunes  who  delivered  the  death  stroke  to 
their  mother.  It  is  the  curse  of  gold  as  money. 

Over  the  Alps,  in  Italy,  the  very  reverse  is  taking 
place.  There  the  populace  are  turning  in  their  trinkets, 
jewelry  and  most  cherrished  heirlooms,  to  supply  gold 
to  help  their  mother  country  save  her  existance. 
Moralize  that  picture  of  contrast  for  a  few  moments. 

France  could  save  herself  from  bankruptcy,  and 
stave  off  the  threatened  revolution  by  going  off  the 
gold  basis,  and  this  action  would  have  no  more  effect 
upon  her  credit,  upon  her  industry,  or  upon  her  in¬ 
dividuals  than  it  had  when  England  or  the  United 
States  took  this  step.  And  it  would  completely  check¬ 
mate  the  gamblers — ^the  gamblers  in  human  misery  and 
reyolvition, 
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Indiana  Canners  Meet 

Ciaypool  Hotel,  Indianapolis,  Ind. 

November  21st  and  22nd,  1935 


President 

KENNETH  N.  RYDER 
Kenneth  N.  Ryder  Co., 
TraFalgar,  Ind. 


The  splendid  work  of  the  President,  Secretary  and 
Directors  of  the  Association,  and  the  cooperation 
of  member  canners  were  attested  by  the  large 
attendance,  greater  even  than  the  record  crowd  of  1934, 
and  by  the  interest  shown  in  the  meetings  themselves. 
The  meeting  room  was  very  poorly  ventilated  yet'  prac¬ 
tically  100  per  cent  of  the  audience  remained  till  the 
end  of  activities. 

After  the  inner-man  had  been  well  taken  care  of,  and 
when  the  members  and  guests  were  contentedly  draw¬ 
ing  on  their  favorite  cigars,  Mr.  Ashby,  the  President, 
formally  opened  the  meeting. 

He  expressed  his  appreciation  for  the  co-operation 
he  received,  and  especially  lauded  the  work  of  the  Sec¬ 
retary,  Mr.  Rogers,  and  of  the  Indiana  Protective 
Association.  The  function  of  this  Association  is  to  dis¬ 
courage  bootlegging  of  tomatoes  and  to  impress  upon 
the  growers  the  hazards  of  growing  open  market  to¬ 
matoes.  We  can  readily  see  the  importance  of  such  a 
body,  and,  says  Mr.  Ashby,  the  effect  of  their  good 
work  is  evidenced  by  the  steadily  increasing  quality  of 
Indiana  tomatoes. 

The  President  was  followed  by  Mr.  Martin  L.  Lang, 
State  Food  and  Drug  Commissioner,  who  stressed  the 
importance  of  canner  co-operation  with  his  men,  and 
thanked  them  for  the  co-operation  received  in  the  past. 
The  Department  was  closer  this  year  to  the  canners 
than  ever  before.  There  was  a  25  per  cent  increase  in 
inspections  and  results  showed  great  improvement  in 
sanitary  conditions.  461  inspections  were  made  of  160 
canning  plants,  of  which  only  five  were  rated  as  bad 
as  compared  to  eleven  last  year. 

Next  to  speak  was  the  Honorable  Paul  V.  McNutt, 
Governor  of  the  State  of  Indiana.  He  spoke  of  the 
importance  of  the  canning  industry  and  of  Indiana’s 
reputation  for  quality.  Canners  were  no  doubt  well 
pleased  to  hear  that  the  financial  condition  of  Indiana 
is  one  that  invites  the  envy  of  other  States.  Income 
pf  farmers  has  been  increased  from  $137,000,000  in 
1932  to  $250,000,000  in  1935.  Taxes  have  been  reduced 
$51,000,000  in  the  past  two  years.  The  State  owes  not 


a  penny  and  has  on  deposit  $10,500,000.  “I  have  noth¬ 
ing  but  utmost  contempt  for  gloom  spreaders,”  said 
the  Governor.  “We  are  entering  a  new  economic  era. 
We  stand  on  the  threshold  of  prosperity.” 

Following  the  address  of  the  Governor,  R.  D.  Cahn 
of  the  Chicago  Tribune  gave  a  long  but  somewhat 
humorous  treatise  on  the  mistakes  of  the  New  Deal. 
We  cannot  help  but  feel  that  after  the  address  of  the 
Honorable  Governor,  Mr.  Cahn  would  have  much  pre¬ 
ferred  giving  his  talk  some  other  day. 

President  Howard  Orr  of  the  National  Canners  As¬ 
sociation  wound  up  the  business  activities  of  the  after¬ 
noon  with  a  very  instructive  and  interesting  talk.  Mr. 
Orr  prefaced  his  remarks  with  the  assertion  that  any¬ 
thing  that  he  might  say  regarding  politics  would  be 
strictly  non-partisan,  both  associationally  and  indi¬ 
vidually.  He  pointed  out  a  few  of  the  measures  of 
Congress,  which  threatened  undue  hardship  to  the 
canning  industry. 

1.  The  rural  rehabilitation  under  the  Federal  Hous¬ 
ing  Act  provides  for  a  sum  of  money  to  build  Federal 
canneries  in  presumably  remote  districts.  The  N.  C.  A. 
has  tried  to  get  explicit  information  on  these  plans, 
but  so  far  has  received  nothing  but  evasive  answers. 
As  the  N.  C.  A.  understands  it,  the  products  of  these 
canneries  will  be  used  for  relief  as  far  as  possible,  but 
eventually  other  outlets  will  have  to  be  found.  From 
past  experience  we  feel  that  these  canneries  will  be 
incompetently  managed  and  will  use  poor  and  unskilled 
labor,  as  well  as  inferior  fresh  products,  because  of 
the  planned  location.  Result:  Very  inferior  quality 
canned  foods.  Therefore,  we  feel  that  this  plan  is 
entirely  unfair  to  the  canning  industry.  Mr.  Orr  urged 
every  canner  to  protest  this  plan  and  support  the 
N.  C.  A.  in  its  fight. 

2.  The  policy  of  the  N.  C.  A.  with  regard  to  Grade 
Labeling  is  well  known.  That  battle  is  not  yet  over 
and  the  N.  C.  A.  is  still  carrying  on  the  fight. 

ENTERTAINMENT — The  Conventionites  then  re¬ 
tired  to  their  rooms  to  spruce  up  for  the  big  evening. 
And  a  big  evening  it  was,  too,  Canners,  supplymen 
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and  guests,  male  and  otherwise,  swarmed  the  historic 
Riley  Room.  In  no  time  the  room  was  overflowing  and 
tables  had  to  be  provided  along  the  balcony  outside. 
The  menu  was  not  only  a  very  full  one,  but  equally  as 
tasty.  The  floor  show  was  entertaining,  providing  a 
wide  variety.  There  were  Sweet  Singers,  Low  Downs, 
Mimics,  Acrobats  and  Dancing  of  every  description. 


This  last  was  quite  evident  also  when  the  floor  was 
thrown  open  to  the  merry  convention.  Needless  to  say 
a  good  time  was  had  by  all. 


FRIDAY’S  SESSION 

The  Friday  meeting  was  opened  by  Mr.  Herbert 
Eickhoff,  Van  Camp’s,  Inc.,  who  pointed  out  some  of 
the  difficulties  of  the  Indiana  Canners  Protective 
Association.  It  is  rather  a  difficult  proposition  to  get 
complete  evidence  that  a  grower  is  bootlegging  toma¬ 
toes,  and  often  times  there  are  many  loopholes  in  the 
canners’  contracts.  The  only  solution,  said  Mr.  Eick¬ 
hoff,  is  to  contract  for  all  the  tomatoes  grown  by  a 
grower,  so  that  he  will  not  be  able  to  sell  the  open 
market  at  all.  “The  fear  of  open  market  competition 
is  a  real  one  and  unless  we  check  it,  Indiana  will,  with¬ 
out  doubt,  lose  its  leading  position  for  quantity  and 
quality  tomatoes.” 

Mr.  R.  W.  Pilcher,  of  the  American  Can  Company, 
showed  the  need  of  educating  the  consumer  in  regard 
to  canned  foods.  The  consumer  accepts  more  willingly 
the  statements  of  physicians,  dentists.  Bureau  of  Home 
Economics,  etc.,  and  so  the  company  has  bent  its  efforts 
to  the  educating  of  these  classes.  This  is  a  slow  and 
tedious  process,  but  the  company  feels  it  well  worth 
while.  The  results  are  evident.  Consumption  figures 
have  shown  a  marked  rise  in  past  few  years.  And  it 
can  be  easily  seen  that  law  suits  can  be  minimized  by 
educating  doctors,  dieticians,  etc. 

We  give  you  in  full  the  very  interesting  and  instruc¬ 
tive  talk  by  G.  H.  Rieman,  Associated  Seed  Growers, 
Inc.,  and  recommend  it  to  you  highly.  Our  only  regret 
is  that  we  cannot  reproduce  for  you  the  moving 
pictures. 


SEED  PRODUCTION  IN  THE  ROCKY  MOUNTAIN  STATES 
By  DR.  G.  H.  RIEMAN 


During  the  past  quarter  of  a  century  the  produc¬ 
tion  of  pea  and  bean  seed  has  gradually  shifted 
from  the  Lake  States  region  of  the  East  and 
Middle  West  to  the  fertile  irrigated  valleys  of  the 
Rocky  Mountain  States.  There  are  a  number  of  rea¬ 
sons  for  this  westward  movement.  Of  these,  seed- 
home  diseases  and  their  control  are  perhaps  the  most 
important.  Plant  pathologists  have  ably  demonstrated 
that  there  are  twenty-eight  or  more  diseases  of  peas 
and  beans  which  can  be  carried  on  the  seed.  These 
seed-borne  parasites  frequently  cause  serious  crop 
losses,  and  in  many  respects  they  are  similar  to — and 
as  difficult  to  control  as — influenza,  diphtheria,  and  in¬ 
fantile  paralysis,  all  of  which  occur  in  epidemic  form 
in  spite  of  the  best  efforts  of  the  medical  profession. 
From  our  knowledge  of  human  ailments,  we  know  that 
some  diseases  are  prevalent  in  one  section  of  the 
country  and  rather  uncommon  in  other  regions.  The 
same  general  situation  holds  for  many  plant  diseases. 
Bean  Anthracnose  Does  Not  Occur  in  the  Far  West 
Bean  anthracnose,  which  commonly  occurs  in  the 
Middle  West  and  East,  does  not  attack  bean  crops 
grown  in  the  Rocky  Mountain  States.  During  the  early 
development  of  the  seed  growing  industry  in  the  Far 
West,  keen  practical  seedsmen,  such  as  Calvin  Noyes 
Keeney,  recognized  the  fact  that  their  western  grown 
seed  was  free  from  anthracnose  and  therefore  pro¬ 
duced  healthier  crops  than  the  eastern  grown  seed 
which  they  had  been  producing  in  Michigan  and  New 
York. 

Another  serious  bean  disease  which  can  be  seed- 
borne  is  bacterial  blight.  This  disease  develops  some¬ 
what  differently  than  bean  anthracnose  and  it  occurs 
in  a  number  of  the  irrigated  valleys  of  the  semi-arid 
West.  In  general,  it  is  much  less  prevalent  in  the  Far 
West  than  it  is  in  the  Middle  West  and  East.  The 
fact  that  bacterial  blight  of  beans  does  occur  in  the 
Rocky  Mountain  area  necessitates  unusually  careful 
attention  in  seed  production.  Bean  seed  reasonably 
free  from  bacterial  blight  is  now  being  produced  in 
the  West  by  experienced  seedsmen  who  have  proper 
facilities  to  control  serious  seed-borne  diseases  of  this 
type. 

A  similar  situation  exists  in  regard  to  a  number  of 
well  recognized  seed-borne  diseases  of  peas.  One  of 
the  most  destructive  pea  diseases  in  the  Middle  West 
is  Ascochyta  blight.  Fortunately,  pea  seed  grown  in 
the  Rocky  Mountain  area  is  practically  free  from  this 
disease  germ.  Thanks  to  the  pioneer  seedsmen  who 
established  the  pea  seed  industry  in  our  arid  western 
country,  growers  in  the  Middle  West  and  East  can 
now  plant  Ascoch5rta  blight-free  seed,  and  if  they  rotate 
their  land  properly  and  plow  under  refuse  left  in  the 
field  after  harvest,  this  menacing  disease  can  be  com¬ 
pletely  controlled. 

Peas  are  also  attacked  by  a  bacterial  blight  disease. 
However,  the  disease  germ  which  causes  damage  to 
peas  is  quite  different  from  that  which  causes  bacterial 
blight  of  beans.  In  other  words,  these  germs  are  par¬ 
ticularly  discriminating  in  the  choice  of  their  respec¬ 
tive  hosts.  Bacterial  blight  of  peas  is  a  very  common 


December  2, 19SS 


THE  CANNING  TRADE 


9 


Stokes  Master  Marglobe* 

is  a  Tomato  oF  distinguished  flavor. 

Stokes  Master  Marslobe* 

is  a  Tomato  of  alluring  color. 

Stokes  Master  Marglobe* 

is  a  Tomato  of  prize  winning  production. 

Stokes  Master  Marglobe* 

is  a  Tomato  that  has  really  ^^gone  to  town^^ 

*Trade  Mark  Registered. 


If  your  aim  is  high  yield  and  low 
mold,  donH  fail  to  ring  our  hell. 

REMEMBER-ifs  “STOKES  for  Tomato^^ 

FRANCIS  C.  STOKES  &  CO.,  Inc. 

Seed  Breeders  and  Growers 

Stohesdale  Proving  Grounds 

MOORESTOWN,  »  »  NEW  JERSEY 


Sanford,  Florida, 


Corpus  Christi,  Tex. 
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and  most  destructive  disease  in  the  canning  regions 
east  of  the  Mississippi  River.  It  also  occurs  in  some 
of  the  pea  seed  production  regions  of  the  Far  West. 
In  this  part  of  the  country  it  seldom  becomes  suffi¬ 
ciently  severe  to  cause  heavy  crop  losses.  Seed  crops 
with  comparatively  light  infestations  of  bacterial 
blight  may  readily  produce  seeds  of  normal  appearance, 
yet  this  seed  may  carry  the  disease  germs.  Situations 
of  this  kind  can  be  practically  eliminated  by  making 
careful  inspections  of  the  seed  stocks  which  are  to  be 
used  the  following  year  to  plant  seed  fields.  Well- 
trained  seedsmen  who  have  had  years  of  experience 
in  growing  seed  crops  in  the  many  irrigated  valleys 
of  the  West  have  learned  that  bacterial  blight  of  peas 
seldom,  if  ever,  occurs  in  certain  valleys ;  whereas  other 
seed  growing  regions  are  frequently  troubled  with  this 
disease. 

It  is  the  task  of  reliable  seed  producers  to  be  con¬ 
tinually  on  their  guard  against  these  serious  seed-borne 
diseases  which  cause  enormous  crop  losses  each  year. 
In  this  respect  plant  diseases  are  like  many  of  the 
human  diseases — some  have  been  completely  elimi¬ 
nated,  while  others  exact  a  heavy  annual  toll,  even 
though  they  no  longer  occur  in  epidemic  form. 

In  general  growing  conditions  in  the  Rocky  Moun¬ 
tain  States  are  ideal  for  the  production  of  vegetable 
seeds.  The  principal  irrigated  valleys  are  over  three 
thousand  feet  in  elevation.  During  the  summer  months 
the  days  are  clear  and  warm  and  the  nights  are  rather 
cool.  The  air  is  exceptionally  dry  as  compared  with 
the  more  or  less  humid  conditions  in  the  Middle  West 
and  East.  This  is  probably  one  of  the  most  important 
factors  in  the  control  of  seed-borne  diseases.  Prac¬ 
tically  all  plant  diseases  require  frequent  rains  and 
humid  atmospheric  conditions  for  widespread  dissemi¬ 
nation.  In  addition  much  of  the  western  land  is  com¬ 
paratively  new  and  therefore  many  plant  diseases  have 
not  had  an  opportunity  to  become  well  established. 
These  are  some  of  the  factors  contributing  to  the 
superior  quality  of  western  grown  seed. 

Fortunately  there  are  other  means  of  combating 
plant  diseases.  The  methods  used  in  producing  dis¬ 
ease-free  seed  in  the  semi-arid  Rocky  Mountain  country 
have  been  fairly  successful,  and  in  a  certain  sense  they 
constitute  a  good  defense  in  the  war  against  diseases. 
A  most  effective  offensive  weapon  has  been  established 
by  modern  science  in  the  development  of  disease  re¬ 
sistant  varieties  and  strains.  A  number  of  disease  re¬ 
sistant  vegetables  have  been  developed  which  com¬ 
pletely  ignore  certain  devastating  plant  diseases,  and 
they  have  the  ability  to  produce  normal  healthy  crops 
in  the  very  midst  of  highly  infectious  pathogenic 
organisms. 

Not  many  years  ago,  Fusarium  wilt  of  peas  threat¬ 
ened  the  pea  canning  industry  in  the  Middle  West.  It 
was  found  that  this  disease  was  spreading  rapidly  and 
that  once  established  it  could  live  indefinitely  in  the 
soil.  Plant  pathologists  and  geneticists  studying  pea 
wilt  observed  occasional  plants  which  exhibited  com¬ 
plete  resistance.  These  wilt  resistant  plants  were  used 
in  extensive  breeding  projects,  and  as  a  result  resistant 
varieties  of  good  canning  quality  were  developed.  Re¬ 
sistant  peas  are  now  successfully  grown  on  wilt- 
infested  soils  which  formerly  had  histories  of  repeated 


crop  failures.  The  offense  against  plant  diseases 
marches  on,  and  each  year  new  resistant  strains  are 
added  to  the  rapidly  growing  list. 

Two  New  Resistant  Bean  Varieties 

During  the  coming  year  two  new  disease  resistant 
canning  varieties  of  beans,  the  Idaho  Refugee  and  the 
Wisconsin  Refugee,  will  be  available  in  commercial 
quantities.  They  are  resistant  to  bean  mosaic,  a  virus 
disease  which  has  caused  many  unfortunate  losses  in 
the  production  of  Stringless  Green  Refugee  beans. 
The  mosaic  resistant  Wisconsin  Refugee  is  similar  to 
the  standard  variety  Keeney’s  Stringless  Green  Refu¬ 
gee  in  habit  of  growth  and  season.  The  mosaic  re¬ 
sistant  Idaho  Refugee  is  approximately  seven  days 
earlier  and  produces  slightly  longer  pods.  Both  of  the 
new  varieties  produce  pods  of  exceptionally  high 
Refugee  quality. 

Seed  production  in  the  Rocky  Mountain  States  may 
be  considered  as  one  effective  means  of  combating  plant 
diseases.  In  addition,  this  region  of  the  country  with 
its  ample  irrigation  water,  fertile  soils,  and  ideal 
climate  assures  a  steady  annual  supply  of  high-vitality 
seeds  which  are  essential  in  any  agricultural  enterprise. 


Mr.  Harold  Bachelder,  Ladoga  Canning  Company, 
gave  a  very  important  talk  on  “The  New  Taxes  Pro¬ 
vided  by  the  Social  Security  Tax,”  which  will  be  pub¬ 
lished  in  a  later  edition.  Be  sure  to  watch  for  it,  as 
it  concerns  you  vitally. 

Mr.  W.  M.  Bennett  of  National  Food  Industries,  Inc., 
discussed  the  various  methods  of  credit  reports  used 
by  canners.  The  canning  industry  is  not  as  far  ad¬ 
vanced  in  its  credit  system  as  other  industries.  Credit 
information  is  usually  obtained  from  brokers,  bankers 
or  rating  books,  all  of  which  have  proven  unreliable. 
Under  Mr.  Bennett’s  plan  accurate  reports  are  obtained 
from  road  men  every  five  weeks.  As  many  or  as  few 
as  two  reports  per  year  can  be  taken  at  a  small  cost 
and  great  saving  to  the  canner. 

The  Committee  on  cost  submitted  a  well  planned  and 
comprehensive  report  on  costs  and  methods  of  figuring 
same.  Canner  members  would  do  well  to  check  their 
figures  against  these  methods  compiled  by  experts  who 
spent  a  wealth  of  time  and  trouble  assembling  this 
report. 

Mr.  J.  J.  Rogers  read  his  report  which  showed  the 
finances  of  the  Association  in  good  condition. 

A  standing  vote  of  thanks  was  given  from  the 
assembled  convention  to  Mr.  Ashby,  and  to  Mr.  Rogers 
for  their  loyal  and  untiring  efforts  during  the  year. 

OFFICERS 

President,  Kenneth  N.  Ryder,  Kenneth  N.  Ryder 
Company,  Trafalgar;  Vice-President,  Craig  Dillon, 
Vincennes;  Secretary-Treasurer,  J.  J.  Rogers,  Indian¬ 
apolis.  Directors  (new),  Rodney  Koontz,  Gaston  Can¬ 
ning  Company,  Gaston ;  Virgil  Ray,  Ray  Packing  Com¬ 
pany,  Ell  wood,  for  Northern  Indiana.  Kenneth  N. 
Ryder  for  Central  Indiana.  Stewart  Rose,  Jr.,  Loudon 
Packing  Company,  Terre  Haute,  for  Southern  Indiana. 

Directors  held  over :  F.  J.  Curran,  Cicero ;  B.  R.  Nel¬ 
son,  Morristown;  J.  B.  Stokely,  Indianapolis;  Craig 
Dillon,  Vincennes;  W.  I.  Fewell,  Henryville. 
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HAMACHEK  VINER  POWER  UNITS 


Write  for  descriptive 
circular  and 
full  particulars 


SPEED  CONTROL 

Hamachek-Waukesha  speed  control  accommodates  crop 
conditions  perfectly.  There  are  eighteen  separate  divisions  to 
locate  the  speed  regulating  lever  within  a  range  of  30%  of  the 
engine  speed.  Each  different  position  provides  for  a  change 
in  the  speed  of  the  apron  roller  about  one-half  revolution  per 
minute.  Every  condition  of  the  crop  can  be  met  instantly 
without  stopping  the  engine.  Once  adjusted,  the  governor 
will  hold  the  engine  speed  steady  until  the  crop  condition  re¬ 
quires  a  change.  This  speed  control  device  and  the  Waukesha 
governor  are  the  result  of  more  than  20  years  of  continuous 
development  of  this  one  type  of  mechanism.  The  governor  is 
built  as  a  patented  integral  part  of  the  engine,  and  is  not  an  ac¬ 
cessory  or  attachment. 


FRANK  HAMACHEK  MACHINE  COMPANY 


KEWAUNEE 


WISCONSIN 


SOLE  DISTRIBUTORS  OF  WAUKESHA  -  ENGINED  VINER  POWER  PLANT 


DEPENDABLE  SEEDS 


FOR  THE 


CANNING  AND  PICKLING  TRADE 


MASTER  MARGLOBE  TOMATO 

A  specialty  of  outs.  No  better  Canning  Tomato  ever  produced 


Peas/  BeanS/  Corn,  Cabbage, 
Cucumber,  Beet  and  Tomato  Seeds 

We  are  leading  growers  of  Tomato  Seeds,  producing  them 
under  our  own  supervision  and  under  the  direction  of  expert 
tomato  growers,  growing  the  tomatoes  for  seed  purposes  only. 
No  better,  true  to  type  stocks  are  obtainable  anywhere,  re¬ 
gardless  of  price.  Seed  put  up  in  quantities  to  suit  the  buyer. 

Correspondence  instiled,  ask  for  our  Tomato 
circulars  and  prices. 

F.  H.  WOODRUFF  &  SONS 

Growers  of  High  Class  Seeds 

Milford,  Connecticut 

Atlanta,  Ga.  »  Toledo,  Ohio 
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'GRAMS  of  INTEREST 


Says  the  Canning  Machinery  &  Supplies  Assn: 

Just  '"'•give  the  hook”  to  obsolete 
Machinery,  and  you'll  be  wise. 
To  win  big  bucks  in  '36, 

Oh,  brother,  you  must  modernize! 


“CARL”  MOVES  UP.  At  a  Board  of  Directors  Meeting 
of  National  Can  Company  in  New  York  City  this  week, 
S.  Carle  Cooling  was  elected  Vice-President,  in  charge 
of  Sanitary  Can  Sales.  The  National  Can  Company  is 
moving  ahead,  and  there  is  no  better  way  to  keep  that 
motion  than  the  selection  of  a  live-wire  like  Carle  Cool¬ 
ing.  The  added  dignity  will  not  spoil  his  geniality. 

*  «  « 

AMERICAN  CAN  COMPANY  announces  that  Dr.  F.  F. 
Fitzgerald,  widely  known  for  his  contributions  to  the 
canning  industry,  has  been  appointed  Director  of  Re¬ 
search,  a  newly  created  office  in  the  Company.  Dr. 
Fitzgerald,  who  was  formerly  manager  of  the  Research 
Department  at  Maywood,  Illinois,  will  make  his  head¬ 
quarters  in  the  New  York  Office.  Dr.  C.  0.  Ball,  for¬ 
merly  Assistant  Manager  of  the  Research  Department 
at  Maywood,  advances  to  the  Director  of  Research, 
and  will  continue  to  be  located  at  the  Maywood  Plant. 
To  fill  the  office  of  Manager  of  the  Research  Depart¬ 
ment,  Mr.  R.  H.  Lueck  has  been  called  from  the 
Hawaiian  Islands,  where  he  was  formerly  the  Manager 
of  Canco  Factories. 

*  4>  * 

EXETER  KADOTA  FIG  ASSOCIATION,  Exeter,  California, 
is  looking  into  the  proposition  of  erecting  a  fig  cannery. 

PLANS  FOR  INCREASED  packs  of  com  and  peas  in  1936 
are  contemplated  at  the  Eureka,  Morton  and  Washing¬ 
ton,  Illinois,  plants  of  Libby,  McNeill  &  Libby,  which 
will  necessitate  the  installation  of  additional  equipment 
to  handle  the  production  from  about  4,000  acres  of  corn 
and  1,000  acres  of  peas. 

*  *  * 

JAMES  M.  MOTLEY  &  COMPANY,  INC.,  114  Liberty 
street.  New  York  City,  have  a  South  American  client 
planning  the  installation  of  a  fruit  canning  plant,  and 
desirous  of  information  covering  equipment  for : 
laquering  the  inside  of  cans,  cleaning,  peeling  and  pre¬ 
paring  fruits,  retorts  for  processing,  etc. 

*  *  * 

CLARENCE  A.  WHITE,  assistant  treasurer  of  the 
Hawaiian  Pineapple  Company,  Ltd.,  Honolulu,  T.  H., 
has  tendered  his  resignation  to  become  Vice-President 
and  General  Manager  of  the  Hawaiian  Tuna  Packers, 
Ltd.  He  will  continue  with  the  pineapple  concern  until 
the  end  of  the  year. 


NEW  EQUIPMENT  is  being  installed  in  the  McAllen 
(Texas)  plant  of  the  Sun-Dine  Company,  Inc.,  which 
will  begin  packing  citrus  fruit  juices  about  December 
1st.  The  company,  whose  headquarters  are  at  Phila¬ 
delphia,  Pennsylvania,  also  operate  plants  at  Florence 
Villa,  Florida,  and  Santa  Ana,  California. 

*  *  * 

THE  CHICAGO  OFFICE  of  Burt  Machine  Company  is 
now  located  in  larger  quarters  at  5237  W.  Lake  Street. 
Howard  A.  Rogers,  who  since  1924  has  been  represent¬ 
ing  Burt  Machine  Company  in  the  Middle  West,  is 
Manager  of  the  branch.  With  the  introduction  of  the 
new  “Peerless”  Gummer,  expansion  was  necessary,  this 
new  division  of  the  business  being  handled  by  Mr. 
Rogers’  brother,  Franklin  G.  Rogers,  who  comes  to  the 
company  with  twenty  years  of  sales  engineering  ex¬ 
perience,  a  graduate  engineer  from  the  University  of 
Illinois. 

4c  *  * 

SOME  YEARS  AGO  the  Oceana  Canning  Company, 
Shelby,  Michigan,  established  a  branch  cannery  at 
Montague,  Michigan,  to  handle  surplus  cherries  and 
strawberries,  but  with  expansion  of  the  Shelby  plant 
in  recent  years,  the  operation  of  the  branch  became 
unnecessary,  so  that  it  was  leased  and  operated  as  the 
White  Lake  Canning  Company.  Oceana  Canning  Com¬ 
pany  have  now  arranged  to  take  over  the  machinery 
and  assets  of  the  White  Lake  Company,  Dr.  L.  P. 
Munger,  its  former  President,  becoming  a  Director  of 
Oceana. 

*  *  * 

TENNESSEE-KENTUCKY  CANNERS  ASSOCIATION  will 
hold  their  annual  meeting  February  3rd  and  4th,  1936, 
at  Hotel  Andrew  Johnson,  Knoxville,  Tennessee,  Sec¬ 
retary  Frank  B.  Craddock  announces. 

«  *  * 

HOWARD  E.  JONES,  prominent  canned  foods  broker  of 
Baltimore,  has  been  named  President  of  the  South  Bal¬ 
timore  General  Hospital.  Mr.  Jones,  long  a  member 
of  the  Hospital’s  Board  of  Directors,  was  made  Presi¬ 
dent  in  recognition  of  the  splendid  work  he  has  done 

in  the  past  in  the  handling  of  hospital  affairs. 

*  *  * 

SECRETARY  j.  p.  HARRIS  announces  that  the  Annual 
Convention  of  the  Ozark  Canners  Association  will  be 
held  January  9th  and  10th,  1936,  at  the  Colonial  Hotel, 
Springfield,  Missouri. 
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WILT  RESISTANT  ALASKA  PEAS 

A  125  acre  field  of  pure -line  Wilt 
Resistant  Alaska  peas  illustrating 
a  desirable  method  of  seed  pea 
production.  Fields  planted  in  rows 
are  kept  free  of  weeds  by  frequent 
cultivation  which  makes  it  pos¬ 
sible  to  carefully  watch  the  plants 
throughout  the  growing  season. 
The  foundation  stocks  with  which 
these  fields  are  planted  have  been 
increased  with  the  utmost  care 
This  method  results  in  the  pro¬ 
duction  of  Wilt  Resistant  Alaska  peas  which  are  unexcelled  in  evenness  of  maturity,  yield, 
and  canning  quality. 

GALLATIN  VALLEY  SEED  COMPANY,  S™ 

Canners*  Varieties  of  Seed  Peas  Exclusively 


TOMATO  SEED 

Certified  MARGLOBE 
Certified  RUTGERS 
BROWN’S  SPECIAL 
TRI-STATE  BALTIMORE 

Proven  varieties  for  canning,  germination  tested  and  approved  by  the 
seed  laboratories  of  the  University  of  Maryland.  Grown  and  saved 
under  the  supervision  of  the  Tri-State  Packers  Association,  Inc. 

Write  for  prices.  {Special  discount  to  members.) 

TRI-STATE  PACKERS  ASSOCIATION,  Inc. 

EASTON,  MARYLAND 
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Sales  Efforts  Becoming  ^Soft^ 

By  “BETTER  PROFITS” 

Special  Correepondent  of  The  Canning  Trade 

“Better  Profits”,  an  expert  of  long  experience,  devotes  kis 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  cm  effort  to  assist  you  better  market  your  woduction.  Your 
opinions  are  welcome  and  questions  invited. — Editor^s  Note. 


A  GREAT  author  said:  “Sweet  are  the  uses  of 
adversity,”  but  I  wonder!  Not  as  far  as  the 
canning  industry  as  a  whole  is  concerned,  I 
am  sure.  Certainly  when  the  Codes  first  came  into 
being  we  all  felt  everyone  would  be  on  his  sales  mettle, 
doing  a  clean  job  of  selling  on  the  basis  of  quality 
canned  plus  service  rendered.  No  more  price  cutting, 
no  rebates,  no  premiums.  Each  brand  would  stand  on 
its  own  bottom,  virtue  would  rise  triumphant  and  all 
that.  Codes  came  and  have  passed  on.  Business  goes 
on  about  as  usual,  the  benefits  we  might  have  expected 
have  not  been  forthcoming. 

Somewhere  along  the  way  we  have  gone  soft  in  sell¬ 
ing.  No  longer  do  we  find  many  men  anxiously  at¬ 
tempting  to  persuade  buyers  that  their  company,  their 
services,  their  brands  are  the  best.  As  always  we  do 
see  men  every  day  approaching  prospective  customers 
with  a  low  voiced  tale  of  a  block  of  stocks  under  priced 
for  some  reason  or  another.  One  commodity  after 
another  “softens”,  and  we  search  our  minds  for  a  buy 
we  feel  confident  will  be  ours  on  as  favorable  terms  as 
those  gained  by  our  neighbor. 

Take  a  single  issue  of  a  leading  evening  newspaper 
in  a  city  of  over  three  hundred  thousand.  Read  the 
food  ads.,  and  see  if  we  can’t  learn  a  lesson  from  them 
that  will  tease  profits  into  our  offices.  Let’s  consider, 
too,  whether  or  not  all  parties  are  doing  all  they  can 
toward  cleaning  up  the  market  for  the  pack  of  1936. 
Remember,  we  know  there  is  still  keen  competition 
for  the  consumer’s  dollar.  Let’s  see  while  we  are  look¬ 
ing  if  the  old  bugaboo  of  “fresh  fruits  and  vegetables” 
has  been  laid  to  any  great  extent.  If  it  has,  canned 
foods  ought  to  lead  in  food  advertising.  Even  if  this 
does  not  always  work  out  as  intended,  a  goodly  pro¬ 
portion  of  any  sizeable  food  ad.  should  carry  mention 
of  canned  foods  at  attractive  prices.  Advertising  pub¬ 
lished  over  each  week-end  indicates  pretty  clearly  the 
display  attention  given  to  groceries.  Without  mass 
display,  goods  do  not  move  in  large  volume. 

Here’s  a  six-column  advertisement  of  a  new  food 
outlet  in  the  heart  of  the  shopping  district.  The  mar¬ 
ket  is  devoting  a  great  deal  of  space  to  meats,  and  will 
probably  always  be  more  of  a  meat  market  than  a 
grocery  store,  although  it  advertises  fresh  fruits  and 
vegetables  as  well  as  its  meats  and  groceries.  Canned 
foods  get  this  section :  Peas,  Corn,  Red  Beans,  Kraut, 
Hominy,  Peas  and  Carrots,  Pork  and  Beans,  Tomato 
Juice,  Spaghetti,  Soups,  etc..  No.  1  size  cans.  No.  1 
Tall  Cans,  5  cents  each.  Someone  certainly  failed 
here  to  tell  a  quality  story  of  the  sales-building  value 
of  known  canned  foods,  nationally  advertised  after 
being  packed  to  high  quality  standards.  Wait  a  minute 
though,  maybe  I  am  wrong.  Perhaps  the  representa¬ 


tive  of  the  packer  putting  out  this  line  of  canned  foods 
in  No.  1,  and  tall  cans,  at  5  cents  to  the  consumer  has 
excelled  in  the  sale  job  he  has  done.  If  this  is  the  case, 
more’s  the  pity! 

Right  next  to  the  ad.  mentioned  above,  in  less  than 
half  the  space,  we  find  2’s  Extra  Standard  Corn,  2’s 
Sliced  or  Crushed  Pineapple,  Heinz  Baked  Beans, 
Green  Gage  Plums  in  No.  2  cans.  Fruits  for  Salads, 
21/2 ’s  Sauerkraut,  the  same  size  Hominy,  Apple  Butter, 
Michigan  Bartlett  Pears  and  California  Pack  Apricots. 
See  the  gamut  run  by  this  astute  salesman  at  retail  of 
canned  foods  and  dry  groceries.  In  this  case  the  owner 
of  the  business  knows  from  years  of  experience  the 
items  which  will  attract  customers  to  his  stores  and  is 
governed  accordingly.  Certainly,  any  seller  of  canned 
food  in  the  market  has  in  this  small  advertisement  a 
splendid  example  of  how  a  real  merchandiser  goes 
after  business. 

In  less  than  five  columns  an  old  voluntary  group 
advertises  a  “national  canned  food  sale.”  See  how 
slyly  the  implication  is  put  over  that  the  goods  adver¬ 
tised  are  also  nationally  advertised.  In  this  ad.  are  six 
meat  items,  six  soaps,  a  shortening,  two  shoe  polishes, 
a  well  known  bread,  a  splendid  cake,  fresh  mackerel,  a 
cheese  and  catsup,  a  cake  fiour  and  twelve  items  in 
canned  foods.  I’ll  bet  a  dollar  to  a  doughnut  that  in 
stores  of  the  group  you  will  find  adequate  displays  of 
the  goods  advertised.  In  this  case,  merchandising 
supervision  of  a  splendid  line  of  private  label  foods 
has  brought  about  the  advertisement  at  this  time  by 
all  stores  in  the  nation-wide  group  of  a  complete  line  of 
canned  vegetables.  If  the  canners  supplying  the  goods 
had  anything  to  do  with  this  great  sale,  more  credit 
to  them. 

A  giant  market  corporation,  doing  business  at  the 
rate  of  a  million  dollars  a  year  at  retail,  has  mentioned 
in  the  smallest  space  yet,  less  than  four  columns, 
nationally  advertised  corn  and  peas  with  display  space 
in  the  ad.  given  to  the  items.  A  bargain  corn  in  num¬ 
ber  two  size  tins,  bargain  soup,  number  one  tins,  4  for 
19  cents,  Heinz  Soups  at  two  for  25  cents,  large  pork 
and  beans,  and  “cheap”  yellow  freestone  peaches  com¬ 
plete  this  listing.  The  nationally  advertised  corn  and 
pears  are  in  the  ad.  by  request  of  the  broker  represent¬ 
ing  the  canner.  He  has  been  doing  some  fine  work  in 
this  market  because  he  is  inspired  by  the  adequate  in¬ 
formation  regarding  contemplated  sales  and  advertis¬ 
ing  campaigns  given  him  by  his  principals. 

A  national  corporate  chain  has  given  center  space 
to  nationally  advertised  sliced  or  crushed  pineapple  in 
number  two  tins.  With  this  they  have  run  twos  and 
a  half  spinach  in  the  same  brand.  In  very  small  type 
they  also  offer  5-cent  soups  and  5-cent  private  label 
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spaghetti.  Much  more  space  is  given  to  Florida 
oranges  and  five  other  items  in  fresh  fruits  and  vege¬ 
tables.  The  competitive  chain  organization  in  the 
market  takes  top  space  across  six  columns  to  advertise 
Florida  oranges,  and  ten  other  items  in  fresh  fruits 
and  vegetables,  and  about  one-quarter  as  much  space 
to  advertise  corn,  peas,  tomatoes,  four  number  two 
cans  at  29  cents. 

The  largest  co-operative  group  in  the  city  are  featur¬ 
ing  a  special  sale  of  Libby  canned  foods,  nineteen  items 
in  all.  This  advertisement  easily  carries  the  most  out¬ 
standing  ad.  on  canned  foods.  Promoted  no  doubt  by 
the  direct  representative  of  the  packer. 

In  the  market  a  few  years  ago  an  old  established  line 
of  canned  vegetables  sold  to  the  amount  of  over  thirty 
thousand  cases.  This  label  has  passed  out  of  the  pic¬ 
ture  almost  completely.  It  has  not  been  advertised. 
Another  mid- western  packer  enjoys  a  fine  distribution 
in  the  market  but  has  not  seen  fit  to  take  on  a  schedule 
of  co-operative  advertising.  I  have  not  seen  the  brand 
in  question  advertised  this  season,  other  lines  no  better 
in  quality  and  offering  no  better  service  or  price  ad¬ 
vantage,  are  taking  its  place. 

I  believe  we  are  getting  soft  in  selling! 

It  has  been  mentioned  in  this  column  before  and  I 
repeat,  if  you  want  to  keep  your  brand  before  the 
consumer  and  increasing  in  sales  yearly,  you  should 
arrange  all  possible  co-operative  advertising  contracts, 
and  you  should  then  contact  those  outlets  regularly  in 
order  to  keep  them  interested  in  your  brand.  Com¬ 
plaints  that  such  groups  have  taken  an  advertising 
allowance  one  year  and  switched  to  another  brand  the 
season  following  are  usually  caused  because  the  canner 
making  the  arrangement  trusted  too  much  to  the  dis¬ 
cretion  of  the  advertiser. 

Even  if  you  are  selling  national  chains,  or  even 
wholesale  grocers  for  their  private  label,  keep  always 
after  them  to  feature  the  line.  Goods  advertised  move 
more  rapidly  than  those  never  mentioned  in  black  and 
white.  Goods  displayed  in  mass  displays  on  floors  and 
in  windows,  even  without  the  benefit  of  advertising, 
sell  more  readily  than  those  left  on  or  under  the  shelves 
of  retail  distributors.  Your  job  and  that  of  your  men 
is  to  keep  your  lines  and  brands  before  your  buyer, 
and  his  merchandising  division,  in  order  that  your 
goods  have  the  benefit  of  advertising  and  display  in  the 
competition  for  the  consumer’s  dollar. 

Consider  this  matter  from  all  angles,  decide  whether 
or  not  you  are  aggressive  enough  in  asking  for  display 
advertising  and  mass  display  of  your  goods,  and  if 
you  doubt  for  even  a  moment  that  you  are  doing  all  you 
can  toward  this  end,  change  your  ways  and  go  after 
more  advertising  support  from  distributors. 

Few  wholesale  grocers  sell  green  stuff,  every  dollar 
their  customers  spend  in  the  fresh  fruit  and  vegetable 
markets  is  a  dollar  your  customers  won’t  be  able  to 
gather.  Point  out  this  fact  to  them  and  urge  their 
greater  support  of  canned  foods. 

Manufacturers  of  lard  substitutes,  margarines,  etc., 
are  all  reaping  a  fine  harvest  while  pork  products  are 
high  in  price.  They  are  successful  in  doing  this  very 
largely  because  they  never  lose  an  opportunity  for 
furthering  the  sale  of  their  products.  Take  a  leaf  from 
their  book  and  become  equally  aggressive.  Your  sales 
and  profits  will  increase  as  you  do. 


NEW  YORK  STATE’S  50th  ANNIVERSARY 

A  Pioneer  in  the  Canning  Industry 

ON  December  12th  and  13th  the  Association  of 
New  York  State  Canners  will  celebrate  at  the 
Hotel  Statler,  Buffalo,  its  fiftieth  anniversary. 
Founded  in  1885  this  is  the  oldest  state  canning  associa¬ 
tion  in  the  country,  only  the  local  organization.  The 
Baltimore  Canned  Foods  Exchange  founded  in  1882 
antedating  it.  It  was  originally  called  the  New  York 
Canned  Goods  Packers  Association;  this  was  changed 
to  New  York  Canners  Association  in  1912,  and  to  its 
present  name  in  1922  to  prevent  confusion  with  the 
newly  organized  New  York  Canners,  Inc.  (now  the 
Snider  Packing  Corporation) . 

Its  list  of  presidents  is  a  long  one,  including  men  well 
known  throughout  the  whole  industry,  who  have  taken 
an  active  part  in  its  development  and  advancement  to 
its  present  high  state.  These  presidents  in  the  order 
of  their  service  were  T.  L.  Bunting,  F.  F.  Hubbard,  L. 
F.  Haviland,  S.  F.  Sherman,  E.  K.  Burnham,  J.  P. 
Olney,  J.  C.  Winters,  N.  J.  Griffith,  E.  S.  Thorne,  G.  G. 
Bailey,  D.  C.  Pierce,  G.  A.  Burnham,  A.  H.  Cobb,  C.  H. 
Tugwell,  A.  R.  Hunt,  L.  Meulendyke,  J.  D.  Fuller, 
R.  W.  Hemingway,  E.  0.  Shuster,  W.  R.  Olney,  E.  A. 
Salter,  G.  S.  Haxton,  S.  C.  Hemingway,  B.  C.  Olney, 
H.  E.  Halstead,  B.  E.  Babcock,  R.  S.  Thorne,  and  J. 
V.  Mclnnes. 

The  present  officers  are  President  J.  V.  Mclnnes, 
Haxton  Canning  Company;  Vice-President  C.  C.  Scutt, 
Red  Creek  Canning  Company;  Treasurer  R.  0.  Whit¬ 
ney,  Victor  Food  Corporation ;  Secretary  John  P. 
Street.  In  addition  to  the  above  the  following  make 
up  the  Association’s  Board  of  Directors:  William 
Bewley,  Bewley  Brothers  Canning  Company;  G.  0. 
Bailey,  Snider  Packing  Corporation ;  S.  J.  Drago, 
Gervas  Canning  Company;  W.  S.  Macklem,  Curtice 
Brothers  Company;  M.  H.  Olney,  Olney  &  Floyd;  H. 
F.  Patterson,  Lyndonville  Canning  Company,  and  N.  S. 
Pratt,  Silver  Creek  Preserving  Corporation. 

The  program  of  the  annual  meeting,  in  addition  to 
the  usual  business  features,  will  include  among  the 
speakers:  Charles  Milton  Newcomb  on  “What  Are  You 
Afraid  Of?”,  Howard  Orr,  President  of  the  N.  C.  A., 
George  W.  Cobb  on  “The  Horse  and  Buggy  Age  of 
Canning,”  Carlos  Campbell  of  the  N.  C.  A.,  on  “Statis¬ 
tics  and  their  Relation  to  the  Canning  Industry,”  Aimer 
F.  Andrews,  New  York  State  Industrial  Commissioner, 
Charles  B.  Sayre  on  “Fertilizer  Placement  with  Can¬ 
ning  Crops,”  Hugh  Glasgow  on  Control  of  Pea  Aphis,” 
J.  S.  Horsfall,  on  “Plant  Disease  Investigations  on 
Canning  Crops”  and  C.  B.  Raymond  on  “Shall  New 
York  Institute  Ten-Ton  Tomato  Clubs?” 

On  the  evening  of  the  first  day  of  the  convention 
the  usual  dinner  dance  will  be  tendered  by  the  allied 
industries  and  at  that  time  it  is  hoped  to  have  present 
a  large  number  of  representatives  from  other  canning 
organizations  to  extend  greetings  on  this  golden 
anniversary. 
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LANGSENKAMP  Long  Ago 
Pointed  the  Way  to 

COOKING  ECONOMY 
with  KOOK-MORE  KOILS 

The  KOOK-MORE  KOIL,  when  first  introduced,  named 
itself  by  its  performance.  It  reduced  coolcing  time.  50%  and 
doubled  the  production  capacity  of  cooking  tanks.  The 
IMPROVED  Kook-More  Koil  gives  greater  capacity. 

For  instance,  one  plant  reports  a  60%  reduction  of  raw 
stock  in  1 1  minutes  with  1 45  lbs.  boiler  pressure.  The  same 
concern  reduced  670  gallons  of  cold  stock  to  260  gals,  of 
finished  catsup  in  1 8  minutes.  Another  plant  finished  250 
gals,  of  catsup  from  650  gals,  of  raw  stock  in  20  minutes  with 
125  lbs.  of  steam.  Such  results  are  duplicated  in  the  many 
plants  using  IMPROVED  Kook-More  Koils. 

IF  you  ARE  SEEKING  REAL  PRODUCTION 

ECONOMY  AND  COOKING  EFFICIENCY  USE 

IMPROVED  KOOK-MORE  KOILS 

Prevent  Scorching:  Save  Cleaning  Time:  Positively  Sanitary: 

Make  Better  Product. 

In  StainletB  Steel,  Glaaa-lined  Steel  or  Red  Cypreaa  Tanka 


^Efficiency  in  the 
Canning  Plant" 


INDIANAPOLIS, 

INDIANA 


PACK  QUALITY 


The  smaller  sizes  of  peas  and  lima  beans 
which  command  higher  prices  are  turned 
out  true  to  grade,  resulting  in  a  quality 
pack  at  better  profits 

with  the  use  of 

HYDRO-GEARED  GRADER 

Other  important  features  are: 

■  LARGE  CAPACITY 

■  EASE  of  CLEANING 

■  LOW  UPKEEP 

Ask  for  Particulars 


THE  SINCLAIR-SCOTT  CO. 

**The  Original  Grader  House** 
BALTIMORE  >>  »  MARYLAND 
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The  Kyler  LABELER  and  BOXER 

For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  m'achines  of  this  type  ever  built. 

KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 

Westminster  Machine  Works,  Westminster,  Md..  u.  s.  a. 

DomMtic  Diatribntor*— A.  K.  Robins  *  Company.  Inc.,  Baltimore.  Md. ;  Chisholm-Ryder  Co.,  Niasrara  Falls,  N.  Y. ;  J.  L.  Ferguson  Com^ny,  JeUet. 
Illinois :  Beriin  Chapman  Company,  Berlin,  Wisconsin ;  Bellingham  Chain  A  Forge  Co..  South  Bellingham.  Wash. ;  Emmons  A  Gallagher,  Oakland. 
California.  Canadian  Distributor — The  Brown  Boggs  Foundry  A  Machine  Co.,  Ltd.,  Hamilton.  Canada.  Ateliers  de  Construction  E.  LMlnyse,  S.  A./ 
Antwerp,  Belgium,  Manufacturers  tot  Continental  Europe.  . 


SEEDS  for  CANNERS 

If  you  need  Peas,  Beans,  Corn,  Beet,  Spinach,  Squash  or  other  seeds  for  Spring  _ 
planting,  write  us  and  we  will  quote  you.  '  ' 

TOMATO  SEED 

When  you  are  prepared  to  place  your  order  for  Tomato  Seed,  bear  in  mind  we  grow  all  varie- 
ties,  the  regular  strainr.,  the  certified  strains  and  the  crown  picked  certified  strains  and  every  ounce  - 
is  grown  right  here  at  Bristol.  State  kinds  and  quantities  of  Tomato  wanted  that  we  may  quote.  ^  - 

D.  LANDRETH  SEED  COMPANY,  BRISTOL,  pa. 

BUSINESS  ESTABLISHED  1784  151  YEARS  IN  BUSINESS 
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NATIONAL  CANADIAN  CANNERS 
CONVENTION  PROGRAM 
Mount  Royal  Hotel,  Montreal 
December  9tli  and  10th,  1935 

MONDAY,  DECEMBER  9th 

10  A.  M. — General  Meeting,  E.  C.  Metcalfe,  Chairman. 

Address  of  E.  C.  Metcalfe,  President,  Ontario 
Association. 

Address  of  J.  T.  Lassonde,  President,  Quebec 
Association. 

Appointment  of  Nominating  Committee  (Ontario 
Association) . 

Address  of  H.  W.  Powell,  Chief  Chemist,  Canadian 
Canners  Limited,  on  subject  “The  difference  that 
should  be  between  the  three  grades — Fancy,  Choice, 
and  Standard.” 

Address  by  H.  B.  Daboll  on  “Inequalities  in  the  Sales 
Tax  as  applied  to  the  Canning  Industry.” 

Address  by  E.  A.  Pearce,  District  Superintendent, 
Canadian  Canners  Limited,  on  “Early  days  in  the 
Canning  Business  in  Canada.” 

Address  by  H.  R.  Tallman,  Associated  Quality 
Canners  Ltd.,  on  “Cost  Accounting.” 

2  P.  M. — Tomato  Section  Meeting 

Remarks  of  Chairman — ^W.  H.  Benson. 

Address  by  Dr.  Donk,  Production  Manager,  Associ¬ 
ated  Quality  Canners,  Ltd.,  on  “Packing  of  Superior 
Quality  Tomatoes  and  Tomato  Products.” 

Address  by  R.  M.  Rowat,  Canadian  Industries 
Limited,  on  “The  New  Method  of  Using  Salt.” 

Discussion  on  Export  Markets  for  Tomatoes,  to  be 
led  by  E.  C.  Metcalfe,  President. 


Discussion  on  “Amount  of  pack  of  Tomatoes  for  next 
year”  and  “Present  status  of  the  Industry  as  to  this 
Product.” 

TUESDAY,  DECEMBER  10th 
10  A.  M. — Corn,  Peas  and  Beans  Sections. 

Remarks  of  Chairman — J.  T.  Lassonde. 

Address  by  Professor  L.  Caesar,  Ontario  Agricul¬ 
tural  College,  on  “Problems  of  Corn  Borer  and  Ear 
Worm  in  Corn.” 

Address  by  G.  Maheux,  Quebec  Department  of  Agri¬ 
culture,  on  “Problems  of  (^orn  Borer  and  Ear  Worm 
in  Corn.” 

Discussion  on  “Proper  Varieties  of  Peas  to  be  used 
for  packing  Choice  Quality,”  to  be  led  by  V.  R.  Dale, 
Canada  Packers,  Limited. 

Discussion  on  “Amount  of  pack  of  Corn,  Peas  and 
Beans  for  next  year  and  present  status  of  the  Industry 
as  to  these  products.” 

3  P.  M. — General  Meeting,  E.  C.  Metcalfe,  Chairman. 

Report  of  Nominating  Committee  of  Ontario 
Association  and  election  of  officers. 

Adoption  of  Constitution  and  By-laws  of  Ontario 
Association. 

Address  by  J.  E.  Grise,  Quebec  Department  of  Agri¬ 
culture,  on  “Situation  of  the  Canning  Industry  in 
Quebec.” 

Address  by  Mr.  McNally,  National  Grocers,  Toronto. 

Address  by  A.  Chaput,  Couvrette-Sauriol,  Montreal, 
on  “What  are  the  shortcomings  of  the  Canning  In¬ 
dustry  from  the  viewpoint  of  the  Distributor.” 

Discussion  as  to  what  statistics  should  be  compiled 
on  the  two  Associations. 

8  P.  M.  BANQUET — At  which  all  Canners  and 
Speakers  will  be  the  guests  of  the  Supply  Men. 


PRESIDENT  ROOSEVELT  VISITS  CAMBRIDGE 


The  accompanying  picture  shows  President 
Franklin  D.  Roosevelt  being  accorded  a  cordial 
and  hospitable  greeting  by  Colonel  Albanus 
Phillips,  Chairman  of  the  Reception  Committee 
for  the  citizenry  of  Eastern  Maryland,  when  the 
Chief  Executive  visited  Cambridge,  Maryland,  on 
the  occasion  of  the  dedication  ceremonies  marking 
the  opening  of  the  new  Choptank  River  Bridge 
on  October  26th. 

Other  notables  present  for  the  occasion  were 
United  States  Senators  George  L.  Radcliife  and 
Millard  E.  Tydings;  Governor  Harry  W.  Nice, 
Former  Governors  Phillips  Lee  Goldsborough, 
Emerson  C.  Harrington  and  Albert  C.  Ritchie,  and 
a  great  host  of  other  figures  prominent  in  social, 
political  and  governmental  circles. 

Phillips  Packing  Company,  of  which  Colonel 
Phillips  is  President,  is  constantly  being  accorded 
outstanding  recognition  for  their  “Phillips  De¬ 
licious”  canned  foods,  having  recently  been 
awarded  the  diploma  of  Grand  Prize  and  Gold 
Medal  for  highest  quality,  purity  and  flavor  in 
competition  at  the  London  International  Exhibi¬ 
tion. 

On  a  recent  visit  to  Cambridge,  Admiral 
Richard  E.  Byrd  paid  a  further  tribute  when  he 
said :  “When  I  go  back  to  Little  America  Phillips 
Delicious  goes  too.” 
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Wanted  and  For  Sale 

Thi»  it  a  page  that  mast  he  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  mtereeted  every  week  in  what 
ie  offered  here,  but  it  is  possible  you  wUl  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Canning  Equipment  for  factory,  farm 
and  home.  Baker  Brothers,  Muscatine,  Iowa. 

FOR  SALE — Several  good  used  Labeling  Machines. 
Address  Box  A-2076  c/o  The  Canning  Trade. 


FOR  SALE  —  Four  Peerless  Rotary  Exhausters, 
Style  A,  for  number  one  to  number  three  cans,  one 
each  No.  4,  No.  5,  No.  6  and  No.  7  shown  in  Sprague- 
Sells  Catalog  No.  200,  page  82.  All  in  excellent  con¬ 
dition.  Monmouth  Canning  Co.,  Portland,  Me. 


WANTED  — MACHINERY 


WANTED — 2  Late  Model  Morral  Double  Huskers. 
1  No.  7  Sprague  Corn  Silker. 

1  M.  &  S.  Double  Batch  Corn  Mixer. 

Address  Box  A-2071  c/o  The  Canning  Trade. 


WANTED — 1  Ayars  Com  Shaker  for  No.  2  cans, 
1  No.  7  Silker,  1  Wisconsin  Pea  Washer,  6  Retorts, 
1  Robins  Circle  Steam  Hoist.  Address  Box  A-2073 
c/o  The  Canning  Trade. 


WANTED — Equipment.  Fruit  press  for  extracting 
orange  juice.  Large  size.  With  or  without  motor. 
Prefer  Enterprise  make.  Bradway  Chocolate  Co.,  Inc., 
New  Castle,  Ind. 


_ FOR  SALE  — FACTORIES _ 

FOR  SALE — Canning  Plant  located  at  Nottingham 
in  a  very  fertile  and  productive  section  of  Chester 
County,  Pennsylvania.  Fitted  to  can  corn  and  toma¬ 
toes,  large  acreage  available.  Can  also  get  acreage  of 
peas  and  beans.  Buildings  and  machinery  in  A1  con¬ 
dition.  Reason  for  selling  poor  health.  W.  Scott 
Silver,  Nottingham,  Pa. 


FOR  SALE  OR  LEASE — Equipped  Cannery  in  San 
Francisco  Bay  District.  Address  Box  A-2075  c/o  The 
Canning  Trade. 

FOR  SALE — Two  line  Canning  Factory  located  in 
Northern  Ohio.  Excellent  farming  community.  Lots 
of  new  equipment.  Complete  modern  facilities  for 
Tomatoes  and  Tomato  Pulp,  Sauer  Kraut  and  Pickles. 
Address  Box  A-2077  c/o  The  Canning  Trade. 

FOR  SALE  —  Canning  Factory  located  at  San 
Benito,  Texas,  same  being  equipped  with  new  150  H.P. 
boiler.  Said  factory  suitable  for  packing  citrus  fruits 
and  vegetables.  Address  Box  A-2074  c/o  The  Canning 
Trade. 


_ FOR  SALE  — MISCELLANEOUS _ 

FOR  SALE — Reliable  American  group  controlling 
valuable,  fifteen  years,  Mexican  fishing  franchise, 
would  like  to  sell  an  interest  to  American  packers 
wishing  to  have  a  branch  of  their  own  in  Mexican  terri¬ 
torial  waters.  Replies  will  be  held  strictly  confidential. 
Overseas  Trading  Co.,  16  Beaver  St.,  New  York  City. 

FOR  SALE — Tomato  Pulp.  Strictly  whole  tomato 
pulp  in  five  gallon  cans,  good  flavor  and  fine  color. 
W.  L.  Jones  Food  Co.,  Pemberville,  Ohio. 

FOR  SALE — Old  established  manufacturer  of  well 
known  brand  ketchup,  chili  sauce,  tomato  juice,  with 
highest  quality  reputation  and  excellent  distribution, 
wishes  to  retire.  Wonderful  opportunity,  particularly 
for  firm  wishing  to  add  these  lines  to  its  other  food 
products.  To  a  responsible  party,  reasonable  terms 
will  be  offered.  Address  Box  A-2080  c/o  The  Canning 
Trade. 


_ HELP  WANTED _ 

WANTED — Experienced  Processor  able  to  pack  fine  quality 
Spaghetti,  Italian  style;  Pork  and  Beans,  oven  baked;  and  Red 
Kidney  Beans.  Give  experience  and  salary  wanted  in  first 
letter,  which  will  be  held  confidential.  Address  Box  B-2066 
c/o  The  Canning  Trade. 

WANTED — Superintendent  for  plant  canning  vegetables, 
principally  corn  and  peas.  One  who  has  demonstrated  his  ability 
to  produce  fancy  quality.  Must  have  clear  record.  Only  those 
with  above  qualifications  need  apply.  Location  of  plant.  Central 
West.  Position  open  January  Ist.  Ai^licant  should  give  age, 
experience  and  salary  wanted.  Address  Box  B-2069  c/o  The 
Canning  Trade. 

SITUATIONS  WANTED 

POSITION  WANTED — Chemist  with  four  years  experience 
in  the  canning  and  preserving  of  a  full  line  of  foods  desires  any 
position  with  future.  Address  Box  B-2064  c/o  The  Canning 
Trade. 

POSITION  WANTED — 26  years  of  success  as  canner  and 
broker.  Know  every  angle  of  the  business  from  seed  to  con¬ 
sumer.  Looking  for  a  live  connection  either  manufacture  or 
sale.  Address  Box  B-2067  c/o  The  Canning  Trade. 


POSITION  WANTED — By  Manager.  20  years  a  packer  of 
fruits,  vegetables  and  sea  food.  2  years  with  my  present  com¬ 
pany,  the  largest  in  the  South.  Would  like  to  change  location. 
Investigate  my  record,  it  will  interest  you.  Address  Box  B-2079 
c/o  The  Canning  Trade. 


POSITION  WANTED  —  By  Factory  Superintendent.  Have 
had  15  years  experience  canning  corn,  string  beans  and  apples. 
Tomatoes,  one  season.  Can  furnish  best  of  references  as  to 
ability  and  character.  First  class  mechanic  and  producer.  Age 
38.  Will  go  anywhere.  Would  consider  some  other  position 
packing  other  products,  if  chance  for  advancement.  Address 
Box  B-2078  c/o  The  Canning  Trade. 


(Continued  on  page  26) 
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IT  HAS  HAPPENED! 


A 


L  YEAR  AGO,  many  can  nets  stated  they  would  be  satisfied  if  they  could  secure 
twenty-five  cases  to  the  unhusked  ton,  in  the  canning  of  fancy  whole  grain  corn. 

During  the  past  season  of  1935,  one  canning  company  secured  over  thirty  cases  of  fancy 
whole  kernal  per  unhusked  ton  of  yellow  corn  on  seventeen  days  of  its  operating  season, 
running  over  thirty-four  cases  to  the  unhusked  ton  on  two  of  those  days.  Another  had  a 
season  average  of  over  thirty  cases,  of  the  fancy  product  with  both  white  and  yellow  corn. 
Another  secured  thirty-six  and  a  quarter  cases  of  exceptionally  fancy  whole  grain  corn  to 
the  unhusked  ton,  with  very  young  and  tender  yellow  corn.  Still  another  got  thirty-two 


In  all  of  these  instances,  the  finished  products  were  among  the  country's  finest  packs.  All 
were  canned  from  the  field  run  of  corn.  All  were  substantial  commerical  operations. 

And  all  were  canned  by  the  TUC-Douthitt  Method,  with  the  new  TUC  Cutter  without 
sacrificing  any  of  the  delicious  flavor,  or  surrendering  a  single  one  of  the  exclusive  advan¬ 
tages  that  inevitably  attend  the  employment  of  that  method.  Moreover,  a  new  standard  in 
appearance  was  set  by  these  packs  ...  a  more  uniform  cut,  without  double  or  slash 
cutting,  and  with  no  shelled  grains. 

Ordinarily  we  would  hesitate  to  use  the  word,  but  in  this  case  it  fits: — 

The  New  TUC  Cutter  is  revolutionizing  this  industry! 

We' tl  be  glad  to  show  these  products  hi  the  can,  without  obligation  on  your  part, 
and  to  tell  you  how  you  can  duplicate  them,  and  match  their  cost  of  production. 

Write  for  the  details  concerning  the  TUC- Robins  Line  of  Corn  Canning 
Equipment,  that  takes  care  of  every  operation  from  the  scales  to  the  warehouse. 

Let  us  send  you  the  Tuc  Analysis  of  the  Whole  Grain  Corns. 


A.  K.  ROBINS  &  CO.,  INC. 

Robert  A.  Sindall,  President  Harry  R.  Stansbury,  Vice-President 

LOMBARD  AND  CONCORD  STREETS 
BALTIMORE,  MARYLAND 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Quiet,  Steady  Market,  Prices  Holding  —  Time  to  Get  Your 
Bearings  and  to  Understand  Conditions,  and  Particularly  the 
Influences  That  Are  Affecting  Them. 

The  market — operators  say  that  the  Thanks¬ 
giving  holiday  caused  a  quietness  in  the  market; 
that  is  as  good  an  excuse  as  any,  but  as  a  matter 
of  fact  it  did  not.  It  took  one  day’s  trading  away 
from  the  hungry  commission  chasers,  but  owing  to 
the  heavy  buying  in  preparation — and  in  celebration — 
of  the  holiday,  the  job-lot  orders  to  fill  in  vacancies 
were  heavier  than  normal.  A  lot  of  distributors  are 
going  to  need  all  new  supplies  to  take  care  of  .Christ¬ 
mas  buying !  That  shows  how  strong  has  become  this 
current  of  increased  popular  consumption  of  canned 
foods  . 

Most  items  of  canned  foods  have  taken  good  care  of 
themselves,  and  come  into  this  closing  month  of  the 
year,  December,  in  good  shape.  Most  kickers  are 
found  among  tomato  canners ;  but  let  every  such  kick¬ 
er  take  himself  into  a  corner,  and  talk  plainly  to  him¬ 
self:  the  early  intended  acreage  of  tomatoes  was 
immense;  parties  with  axes  to  grind  played  those 
“prospects”  up  to  the  limit,  and  the  prices  down  to 
below  cost,  especially  on  futures,  and  there  were  too 
many  futures  sold  under  this  manufactured  fear.  And 
then  maybe  you  are  one  of  those,  who,  under  the  lash 
of  the  money  lender,  had  to  sell  your  tomato  pack  down 
to  the  vanishing  point  by  this  time  of  the  year — com¬ 
pelled  to  do  so  regardless  of  the  market  conditions  or 
prices.  The  number  among  tomato  canners  in  this 
state  of  peonage  is  larger  than  you  might  think.  Put 
this  all  together,  and  you  will  have  to  admit  that  the 
wonder  is — conditions  are  not  worse. 

But  if  you  own  some  surplus  of  canned  tomatoes — 
and  provided  they  are  worth  while  as  standards  or 
better — consider  a  little  further :  the  ultimate  pack  was 
only  moderate  compared  with  a  normal  year.  Usually 
there  are  three  or  four  millions  of  cases  of  tomatoes 
carried  over,  which  added  to  a  twelve  or  fifteen  million 
case  pack,  make  fifteen  to  eighteen  million  cases  to 
supply  the  market  demand.  There  was  no  carry  over 
this  year  worth  speaking  of,  and  so  the  about  seven¬ 
teen  million  cases  is  the  lightest  pack,  compared  with 
all  other  canned  foods.  Loads  of  futures  were  grabbed 
and  put  right  into  consumption,  and  consumption  of 
good  canned  tomatoes  is  heavier  than  ever  known  be¬ 
fore.  That  ought  to  leave  the  remaining  stocks  of  can¬ 
ned  tomatoes  in  good  position,  and  it  does.  Tomatoes 


are  in  a  stronger  relative  position  than  is  any  other 
item  of  canned  foods.  The  time  for  the  forced — 
clean-out — sales  is  over,  and  we  ought  to  see  the  last 
of  the  weak-price  tomato  sales  any  day  now. 

Is  there  any  tomato  canner  among  you  who  does  not 
know  and  understand  the  market-murdering  financial 
plan  under  which  so  many  of  you  work?  And  if  you 
are  not  victims  of  this,  then  you  probably  fall  victims 
to  the  broker-buyer  scheme,  wherein  the  broker  buys 
for  his  own  account,  to  re-sell  and  pocket  the  profit, 
plus  the  brokerage.  What  chance  have  you  with  that 
set-up,  now  covering  the  country?  It  is  the  old  com¬ 
mission-man  game  perfected,  wherein  the  seller  hasn’t 
a  chance  for  his  white-alley.  They  pose  as  your  brok¬ 
er  ;  they  keep  you  informed  ( ?)  on  market  conditions ; 
they  tell  you  when  to  sell !  Fine  chance  you  have.  And 
we  are  asked  why  something  cannot  be  done  about 
this.  Well,  there  certainly  ought  to  be.  We  have  al¬ 
ways  understood  that  it  is  unlawful  for  a  broker  to 
buy;  that  when  he  does  so  he  becomes  a  commission 
man,  i.  e.,  he  becomes  a  buyer,  trading  in  the  goods  in 
the  hope  of  a  profit.  NRA  would  have  stopped  this 
racket  in  its  tracks ;  but  the  industry  wants  no  restric¬ 
tions,  but  to  be  left  free,  for  each  man  to  work  on  his 
own  initiative.  Well,  you  are  getting  it. 

Mr.  Buyer,  you  are  just  as  much  interested  in  the 
scotching  of  this  dishonest  trading  as  is  the  poor,  in¬ 
experienced  tomato  canner.  These  buying-brokers 
become  jobbers  to  the  retail  trade,  and  so  are  in  direct 
competition  with  your  business.  And  the  practice  is 
not  confined  to  canned  tomatoes;  it  covers  the  whole 
gamut  of  canned  foods,  in  all  regions  and  sections,  and 
it  is  practiced  under  varying  disguises,  but  always  with 
the  same  ending:  the  canner  parts  with  his  goods  at 
the  very  lowest  of  the  market,  and  pays  brokerage  on 
the  sale! 

THE  MARKET — It  is  a  wonder  the  buyers  do  not 
take  united  action  against  the  canners,  compelling 
them  to  protect  the  market  against  the  predatory  in¬ 
terests,  so  as  to  give  some  semblance  of  uniformity  in 
canned  foods  market  prices.  Every  canned  foods  buyer 
must  have  a  constant  headache  trying  to  know  what 
is  the  right  price,  and  whether  or  not  he  is  safe  in 
buying.  Study  the  canned  beet  market  a  moment,  and 
see  if  you  can  get  any  sense  out  of  it.  One  broker 
quotes  No.  2  cut  beets — ^just  plain,  ordinary  beets — at 
65c,  and  diced  at  the  same  figure.  The  next  quotes 
fancy  cut  or  diced  beets,  2’s,  at  the  same  prices,  65c. 
The  first  quotes  2i/^’s  cut  at  80c,  and  the  diced  at  85c 
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— same  ordinary  beets — and  the  second  broker  quotes 
2V^’s  cut  fancy  beets  at  75c,  and  the  canners,  when 
asked,  are  just  as  far  apart  in  their  ideas.  And  get 
this:  good  canner  friends  in  Wisconsin  complain  that 
our  prices,  as  here  quoted,  are  too  high ! 

Match  up  the  pea  prices,  particularly  in  varying 
sections,  and  you  find  the  same  jumble.  Why  don’t  we 
do  something  about  it  ?  The  only  page  of  canned  foods 
market  quotations  published  is  that  in  this  journal. 
Why  does  not  the  industry  take  those  prices  as  the 
market  and  refuse  to  be  “rumored”  or  “steered”  into 
other  prices?  Publicity  is  the  only  way  to  smoke  out 
drives  against  market  prices.  It  cannot  be  done  by 
united  selling  or  any  other  trust  effort. 

In  the  absence  of  any  real  market  news  of  note,  con¬ 
siderations  of  this  kind  are  very  pertinent  and  belong 
in  this  column. 

NEW  YORK  MARKET 

Holiday  Dullness,  Prices  Hold  Firm — Planning  Cherry  Week — 
Coast  Tomatoes  Strong — Fancy  Corn  Growing  Scarce — Peas 
Quiet — Grapefruit  Firmer — Salesmen  to  Hold  Big  Christmas 
Party — Fruit  Salads  Firmer 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

New  York,  November  29,  1935. 

HE  SITUATION — Holiday  dullness  has  slowed 
down  trading  in  the  canned  foods  market  here  this 
week.  Prices,  on  the  whole,  have  shown  a  fairly 
steady  undertone,  both  on  spot  lots  and  canned  foods 
offered  for  cannery  shipment.  Increased  buying  in¬ 
terest  is  being  shown  in  tomatoes,  and  the  market  for 
this  product  is  showing  more  signs  of  life.  Fancy  corn 
remains  scarce  and  firm.  Easiness  in  California 
peaches  continues  a  factor  in  the  coast  trade. 

THE  OUTLOOK — Canners’  holdings  of  most  lines 
are  cleaning  up  steadily.  Relatively  little  notice  has 
been  taken  of  the  small-lot  buying  which,  has  been  the 
order  of  the  day  for  the  past  month  or  so,  but  the 
aggregate  volume  of  this  business  has  run  up  into 
substantial  totals,  and  the  statistical  position  of  the 
market  is  apparently  much  firmer  than  generally  be¬ 
lieved.  Some  shrewd  buyers  have  taken  cognizance  of 
this  situation,  and  are  now  showing  more  of  a  disposi¬ 
tion  to  anticipate  requirements. 

PLAN  “CHERRY  WEEK”— Eastern  canners  of  red 
sour  pitted  cherries  are  losing  no  time  in  lining  up  the 
trade  for  1936  “National  Cherry  Week.”  H.  A.  Car¬ 
penter  of  Olney  &  Carpenter,  well  known  canners  of 
Wolcott,  N.  Y.,  was  visiting  the  local  market  during 
the  past  week  and  disclosed  that  plans  for  the  next 
cherry  selling  campaign  are  progressing  rapidly.  The 
drive  will  be  staged  during  the  week  of  February  15-22, 
with  Michigan  and  New  York  State  canners,  in  co¬ 
operation  with  the  can  companies  and  commercial  pie 
bakers,  cooperating  in  the  drive. 

TOMATOES — The  coast  market  has  worked  into 
stronger  position.  Offerings  of  standard  2i/4s  at  871/2 
cents  are  understood  to  have  been  cleared  from  the 
trade,  with  sellers  now  quoting  an  inside  price  of  90 


cents  per  dozen.  Standard  10s  for  coast  shipment  con¬ 
tinue  at  $3.00,  with  fancy  held  at  $1.35  for  2i/^s  and 
$4.00  and  up  for  10s.  Southern  tomatoes,  it  is  under¬ 
stood,  are  once  again  moving  into  midwest  markets 
in  substantial  volume,  and  this  new  buying  has  stiff¬ 
ened  trade  sentiment  somewhat.  Packers  continue  to 
offer  prompt  shipment  tomatoes,  however,  at  42l^ 
cents  for  Is,  621/4  cents  for  2s,  871/4  cents  for  2i/^s,  95 
cents  for  3s,  and  $2.75  for  10s,  all  f.  o.  b.  cannery. 
These  are  so-called  “inside”  prices,  however,  and  many 
packers  are  holding  at  higher  price  levels. 

CORN — Fancy  corn  at  $1.10  is  becoming  more 
scarce,  and  traders  are  talking  the  possibility  of 
another  advance,  with  a  $1.25  market  by  the  time  1936 
pack  becomes  ready  for  market  predicted  by  some  of 
the  more  optimistic.  Standard  quality  crushed  corn 
can  still  be  held  at  70  cents  per  dozen  at  both  southern 
and  western  canneries,  with  rather  quiet  buying 
reported. 

PEAS — Prices  are  unchanged  in  this  division  of  the 
market.  Jobbers  have  not  come  back  into  the  market 
for  additional  supplies  in  any  large  volume,  and  can¬ 
ners  are  marking  time,  confident  that  present  values 
will  be  maintained  when  buying  interest  picks  up. 

SALMON — No  price  changes  have  developed  in  the 
salmon  market  during  the  week,  with  business  still 
quiet  along  routine  lines.  Coast  advices  on  the  mar¬ 
ket  remain  extremely  bullish,  but  buyers  are  so  used 
to  this  type  of  postings  by  this  time  that  they  are  dis¬ 
counting  shortage  reports,  and  carrying  on  with  pres¬ 
ent  stocks  until  it  becomes  necessary  to  build  up  their 
inventories  for  spring  and  summer  demand. 

PEARS — Some  price  shading  in  California  Bartlett 
pears  has  developed  during  the  week  and  this  market 
is  again  showing  signs  of  weakening  after  the  recent 
price  recovery.  Small  canners  are  reported  offering 
standard  2V2S  at  $1,421/4,  which  is  2i/4  cents  under 
posted  price  levels,  with  choice  quoted  at  $1.60,  which 
is  5  cents  under  the  established  price.  It  is  not  be¬ 
lieved  that  offerings  at  the  lower  prices  are  of  large 
volume,  but  until  these  stocks  are  cleared  the  trade 
can  look  for  little  stability  in  the  general  market.  In 
addition,  the  cut-priced  offerings  have  tended  to  under¬ 
mine  buyers’  confidence  in  the  market  position,  and 
distributors  are  inclined  to  hold  off  to  see  if  other 
packers  meet  the  cuts  named  by  a  few  of  the  canners. 

CANNED  GRAPEFRUIT — A  firmer  market  for 
new  pack  Florida  grapefruit  is  indicated  by  the  week’s 
developments.  A  leading  packer  of  an  advertised  brand 
announced  opening  prices  during  the  week  on  the 
following  basis:  2s,  $1.10  to  $1.15;  8-ounce,  55  to  571/2 
cents ;  No.  300s,  85  to  88  cents ;  No.  5s,  $3.25  to  $3.40. 
The  inside  prices  cover  shipments  made  during  Decem¬ 
ber,  while  the  top  prices  apply  on  shipments  made 
after  the  turn  of  the  year,  during  January. 

PLAN  CHRISTMAS  PARTY— New  York  Chapter 
No.  2,  Knights  of  the  Grip,  composed  of  salesmen 
covering  the  food  trade,  including  many  canned  foods 
brokers,  has  completed  plans  for  its  annual  Christmas 
dinner-dance,  which  will  be  held  at  the  Park  Central 
Hotel,  December  18.  Chairmen  of  committees  which 
have  plans  for  the  affair  in  hand  are  as  follows: 
Banquet,  Harry  Jennison;  Entertainment,  William  F. 
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Haslach;  Reception,  Bill  Ormsby;  Seating,  Bert 
Levine;  Printing,  Sam  Schwartz;  Donations,  Frank 
Price;  Announcements,  A1  Peloso;  Jobbing,  Chris 
Wehmann ;  Ticket,  Julius  Charnas.  An  elaborate  floor 
showing,  featuring  stars  of  stage,  radio,  and  screen, 
has  been  arranged  for  by  the  entertainment  committee, 
it  is  announced. 

FRUIT  SALAD  FIRMER — Coast  reports  note  a 
strengthening  in  the  position  of  the  market  for  both 
fruit  cocktail  and  fruits  for  salad,  with  shading  of 
posted  prices  on  these  fruits  at  an  end.  Canners  are 
now  repacking  to  take  care  of  prompt  shipment  de¬ 
mands  for  these  items,  and  the  market  is  quoted  at 
$1.10  for  No.  1  tails  and  $1.92V^  for  choice  2l/^s  fruit 
cocktail  fruits,  with  fruit  salad  held  at  $2.20  for  choice 
2V2S  and  $1.25  for  Is. 

PACKERS  TO  PRORATE — California  packers  will 
prorate  on  their  deliveries  of  1935  pack  tomato  prod¬ 
ucts,  it  is  reported.  Shortages  are  most  marked  on 
standard  puree  and  catsup.  No.  10  puree  is  firm  at 
$3.00  for  standard,  with  No.  10  catsup  up  to  $4.00, 
while  tomato  sauce  has  been  advanced  2i/^  cents  to 
35  cents  per  dozen  for  No.  Is.  A  few  of  the  packers, 
it  is  intimated,  will  deliver  in  full,  but  pro-rating  will 
be  general  among  the  smaller  canners. 

CHICAGO  MARKET 

The  Great  International  Live  Stock  Exposition  Opens  Satur¬ 
day,  November  30th — Market  Dull,  Buyers  More  Interested  in 
Holiday  Specialties — An  Adventure  in  Eating — 

The  Burning  Question. 

By  “Illinois” 

Special  Correspondent  of  "The  Canning  Trade" 

Chicago,  Ill.,  November  29,  1935. 


not  a  fact  that  the  majority  of  canners  failed  to  share 
therein  ?  If  inflation  is  to  occur  and  the  buying  power 
materially  increased,  will  it  not  be  reflected  in  the 
canning  industry  by  an  increased  output  rather  than 
higher  prices  for  the  finished  product?  That  is  a 
thought  that  a  prominent  factor  in  this  market  has 
advanced  and  it  is  passed  on  to  the  readers  of  this 
trade  paper  for  what  it  is  worth. 

TOMATOES — Had  expected  to  attend  the  Fall  Meet¬ 
ing  of  the  Indiana  canners  but  was  unable  to  do  so. 
Have  talked  to  some  4  or  5  Chicago  brokers  who  did 
attend  and  the  general  opinion  of  these  men  is  that 
the  tomato  canner  generally  is  optimistic  and  rather 
confident  that  in  late  winter  or  early  spring  a  higher 
market  will  prevail  than  that  of  the  past  thirty  days. 
In  the  meanwhile,  a  few  of  the  smaller  canners  with¬ 
out  the  proper  warehouse  facilities  have  been  trying 
to  press  their  goods  on  the  market  with  the  result  that 
one  hears  of  quotations  less  than  70  cents.  Most  of 
the  canners,  however,  are  holding  firm  at  that  basis 
F.  0.  B.  Indiana  factory  with  quite  a  number  asking 
721/^  to  75  cents. 

No.  1  tin.  No.  21/^  tin  and  No.  10  tomatoes  are  in  a 
much  firmer  position  and  it  is  difficult  to  secure  any  of 
these  three  sizes  out  of  Indiana  or  adjoining  states  at 
less  than  50  cents;  95  cents  and  $3.40,  F.  0.  B.  ship¬ 
ping  points. 

CORN — A  little  more  life  has  been  noted  in  the  low 
priced  lots  of  No.  2  tin  standards  with  the  result  that 
some  sizeable  business  has  been  booked  at  671/2  cents 
factory.  Other  grades  and  sizes  are  featureless. 

PEAS — The  strengthening  of  the  market  in  the  east 
has  thrown  inquiries  to  this  section  and  while  actual 
resulting  business  has  been  light,  the  increased  inter¬ 
est  noted  is  taken  as  a  good  sign.  The  market  as  re¬ 
gards  prices  is  unchanged. 


The  great  international  livestock 

EXPOSITION — Always  one  of  the  great  weeks  of 
the  year  for  Chicago,  opens  Saturday,  November 
30th.  Far  from  being  just  a  show,  the  Livestock  Ex¬ 
hibition  for  36  years  has  been  an  economic  factor  in 
the  life  of  agriculture  of  our  country.  Mention  of  it 
is  made  in  this  column  as  usually  quite  a  number  of 
canners,  taking  advantage  of  the  low  railroad  rates 
that  prevail,  are  visitors  in  the  market. 

GENERAL  CONDITIONS — The  market  continues 
rather  dull.  There  is  little  or  no  change  in  quotations. 
Most  canners  are  refraining  from  even  trying  to  sell. 
Such  a  policy  is  a  correct  one  as  forcing  goods  upon 
the  present  market  when  distributors  are  more  en¬ 
grossed  with  holiday  specialties,  etc.,  does  not  do  any 
good.  Then  too,  the  trade  seem  well  covered  on  most 
items  and  liberal  or  extensive  buying  is  not  expected 
until  after  the  first  of  January. 

Everyone  seems  to  be  talking  about  possible  infla¬ 
tion.  It  is  pointed  out  that  the  improvement  in  busi¬ 
ness,  the  high  level  of  bank  reserves  as  well  as  the  low 
level  of  money  rates,  are  sure  to  have  an  inflationary 
influence  upon  all  commodity  values.  Harkening  back 
to  the  past  when  so-called  prosperity  prevailed,  is  it 


GRAPEFRUIT — The  opening  prices  were  not  re¬ 
ceived  by  the  trade  with  anything  like  “open  arms”. 
In  fact,  the  volume  of  new  grapefruit  business  that  has 
been  recorded  in  Chicago  has  been  slim  indeed.  The 
attitude  of  our  trade  is  one  of  watchful  waiting.  Then 
too,  stocks  are  still  fairly  comfortable  among  the  dis¬ 
tributors. 


HANSEN  CANNING  MACHINERY  CORP. 
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BLUEBERRIES — Here  is  one  item  in  the  line  where 
the  old  law  of  supply  and  demand  functioned.  First- 
hands  are  cleaned  up,  so  reports  have  it.  Some  resales 
have  been  made  in  Chicago  on  the  basis  of  $7.60  from 
one  jobber  to  another — No.  10  tins. 


GULF  STATES  MARKET 

Shrimp  Plentiful  and  Canneries  Running  Full  Time,  Market 
Firm — Favorable  Weather  Boosting  Oyster  Output,  Thanks¬ 
giving  Demand  Greater  Than  Supply — Sweet  Potato 
Pack  Finished. 


PACIFIC  COAST  FRUITS— The  entire  line  from 
California  to  Washington  is  quiet  and  about  the  only 
business  that  is  going  on  are  the  few  small  orders  that 
brokers  “pull”  from  buyers  to  complete  pool  cars. 

AN  ADVENTURE  IN  EATING — How  many  times 
have  you  had  a  shrimp  cocktail  served  that  looked  and 
tasted  like  something  the  cat  dragged  in,  and  when 
attention  was  called  to  it,  the  waiter  would  reply — 
“Sorry,  sir,  but  we  get  our  shrimp  fresh  every  morn¬ 
ing.”  Mindful  of  several  experiences  like  that,  it  is 
a  real  delight  to  tell  you  of  a  fish  dinner  served  last 
Friday  evening.  The  first  course  was  just  about  the 
best  and  finest  shrimp  cocktail  a  mortal  ever  ate.  The 
shrimp  were  nice  and  firm  (not  soft  and  soggy),  the 
color  was  that  fresh,  sparkling,  rosy  hue  that  just  made 
your  mouth  water  (not  that  anemic  looking  kind),  and 
the  flavor — well,  you  knew  at  once  you  were  eating  a 
delectable  food  that  had  been  properly  prepared  in  all 
its  detail. 

Then,  later  on,  instead  of  the  usual  meat  course, 
three  different  kinds  of  fish  were  served,  one  of  which 
was — breaded  shrimp,  not  shrimp  with  a  lot  of  batter 
around  it  but  just  enough  to  preserve  the  excellent 
flavor  of  the  shrimp,  to  keep  its  bright  color  intact 
and  to  make  you  come  back  for  more.  If  you  haven’t 
eaten  breaded  shrimp,  you  don’t  know  what  you  have 
missed. 

Quite  naturally,  the  guests  enthused  over  the  dinner 
and  particularly  the  shrimp  and  when  asked  where  she 
procured  such  excellent  quality,  our  hostess  replied — 
“Why  I  never  think  of  buying  frozen  shrimp  or  so- 
called  fresh  shrimp  that  you  see  at  fish  markets.  I 
always  buy  ‘.  .  .’  brand  canned  shrimp  and  I  always 
get  more  than  my  money’s  worth.  I  never  pay  more 
than  15c  a  can  for  a  5  or  6  ounce  tin  and  I  used  only 
two  cans  this  evening  for  all  the  shrimp  you  four 
couples  have  eaten.” 

THE  BURNING  QUESTION  — All  factors  in  the 
grocery  distribution  field  (with  the  one  outstanding 
exception  of  the  National  Canners  Association)  seem 
to  be  united  in  the  thought  that  something  must  be 
done  to  correct  the  abuses  in  quantity  discounts,  ad¬ 
vertising  allowances,  loss  leader  selling  and  wrongful 
diversion  of  brokerage.  The  question  is  how  to  do  it  ? 
The  U.  S.  Wholesale  Grocers  Association  showed  the 
way  in  sponsoring  the  Robinson-Patman  bills  but  other 
trade  associations,  jealous  of  the  U.  S.  and  its  fearless 
President,  Mr.  McLaurin,  are  now  throwing  up  smoke¬ 
screens  and  trying  to  confuse  the  issue  in  various  ways. 
Look  out  for  intrigue  and  slippery  diplomacy  plays. 
Look  under  the  “smoke” — analyze  the  situation  care¬ 
fully — don’t  be  lead  astray  and  always  remember  that 
—A  HUNDRED  BUYERS  ARE  BETTER  THAN 
ONE  BUYER. 


By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Mobile,  Ala.,  November  29, 1935. 

SHRIMP — The  shrimp  pack  in  this  section  blossom¬ 
ed  out  last  week  and  the  canneries  were  kept 
pretty  busy  all  the  week,  which  was  very  much 
needed,  as  they  have  been  idle  too  many  days  this 
season. 

The  shrimp  were  of  mixed  size,  but  all  large  enough 
to  can,  which  made  operations  move  smoothly.  In 
fact,  the  shrimp  were  of  a  desirable  grade  at  this  time, 
because  it  furnished  the  factories  sizes  of  shrimp  on 
which  they  were  short.  It’s  the  old  business  rule  of 
“supply  and  demand,  governs  the  price.”  If  there  is 
a  scarcity  of  any  certain  grade,  there  is  always  a 
greater  demand  for  that  scarce  grade. 

Small  shrimp  are  usually  a  drudge  on  the  market, 
but  even  these  get  in  good  demand  when  the  market 
is  cleaned  up  on  them.  There  is  always  that  some¬ 
body  that  wants  something  that  you  haven’t  got. 

At  this  time  of  the  year,  when  the  weather  is  cold, 
shrimp  seem  to  bunch  up  more  than  when  the  weather 
is  warm,  therefore  it  is  more  difficult  to  find  them,  yet 
when  a  fisherman  runs  across  a  bunch  of  these  shrimp 
he  is  able  to  load  up  his  boat,  due  to  the  fact  that 
they’re  thick. 

On  the  other  hand,  too  cold  weather  stops  produc¬ 
tion  of  shrimp  altogether,  because  the  shrimp  bury  in 
the  mud  and  the  nets  can  not  reach  them. 

There  is  no  set  rules  for  fishing,  hence  the  fishermen 
just  have  to  gamble  with  the  elements  and  what  goes 
with  the  hazards  of  the  occupation. 

There  is  no  set  rule  for  fishing,  hence  the  fishermen 
weather  for  shrimp  fishing  at  this  time  of  the  year, 
so  production  will  move  as  catch  can. 

The  price  of  certified  canned  shrimp  is  $1.10  per 
dozen  for  No.  1  small;  $1.15  per  dozen  for  No.  1  medi¬ 
um  and  No.  1  large  is  $1.20  per  dozen,  F.  0.  B.  can¬ 
nery. 

OYSTERS — The  weatherman  has  been  dishing  us 
out  minimum  temperature  of  from  32  to  40  degrees 
last  week,  which  has  made  it  good  oyster  weather  and 
has  boosted  the  demand  for  the  bivalves  wonderfully. 
In  fact,  the  demand  was  greater  than  the  supply  and 
some  folks  had  to  go  oyster  hungry. 
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As  is  generally  the  case,  the  big  demand  comes  when 
the  producers  are  unprepared  to  meet  it,  because  all 
along  they  have  been  holding  down  production  during 
the  Indian  Summer  weather  and  when  the  cold  spell 
came  along,  with  its  tremendous  increase  in  demand, 
the  producers  were  unable  to  cope  with  the  situation. 

The  oysters  in  this  section  are  showing  up  in  good 
shape  and  improving  as  the  cold  weather  lasts. 

The  weatherman  has  dug  up  some  history  and  dis¬ 
closed  the  fact  that  Mobile  has  had  record  breaking 
cold  weather  certain  days  this  month  and  some  days 
Mobile  has  had  lower  temperature  than  northern  cities, 
which  shows  that  freakish  weather  is  prevailing  here 
to  some  extent. 

Thanksgiving  is  here  and  raw  oyster  dealers  report 
a  very  satisfactory  business  done,  considering  that  the 
sudden  change  in  the  weather  curtailed  the  production 
of  oysters  and  dealers  were  not  able  to  fill  all  their 
orders. 

There  has  been  a  good  volume  of  canned  oysters 
moved  thus  far  this  season  and  whether  the  peak  of 
the  sales  has  been  reached  or  not,  is  difficult  to  say, 
but  it  is  expected  that  the  stock  on  hand  will  be  pretty 
well  cleaned  up  before  the  canning  starts,  which  will 
most  likely  be  on  or  about  January  1. 

The  price  of  cove  oysters  is  $1.05  per  dozen, for  five 
ounce  and  $2.10  per  dozen  for  ten  ounce,  F.  0.  B.  fac¬ 
tory. 

SWEET  POTATOES — The  sweet  potato  pack  is 
over  with  in  this  section  and  while  it  may  be  con¬ 
sidered  light,  yet  this  section  packs  sweet  potatoes 
very  cautiously  due  to  the  fact  that  it  is  a  hard  pack 
to  handle  from  a  sales  standpoint. 

Unlike  other  perishable  vegetables,  sweet  potatoes 
can  be  stored  away  in  their  raw  state  with  very  good 
results  and  with  little  expense,  therefore  sweet  pota¬ 
toes  are  available  in  the  raw  state  practically  the  year 
round  and  canned  sweet  potatoes  have  them  to  com¬ 
pete  with. 

The  price  of  canned  sweet  potatoes  are  95c  per  dozen 
for  No.  21/^  and  $3.50  per  dozen  for  No.  10,  F.  0.  B. 
factory. 

CALIFORNIA  MARKET 

Vegetables  Moving  Better  Than  Fruits — Steady  Demand  for 
Asparagus — Wide  Range  in  Spinach  Prices  Due  to  Quality 
Difference — Tomato  Prices  Firm,  But  Business  Quiet — Now 
Wish  They  Had  Loganberries — Canadian  Pact  Helpful  and  is 
Liked — Disaster  Proves  Need  of  “Name  on  the  Label’’ 

By  “Berkeley’’ 

Special  Correspondent  of  “The  Canning  Trade" 

San  Francisco,  November  29,  1935. 

MALL  BUYING — The  canned  foods  market  con¬ 
tinues  rather  quiet  here,  with  business  largely  of 
a  routine  nature  and  with  orders  running  to  small 
lots.  This  is  usually  the  quiet  period  for  canners  and 
nothing  out  of  the  ordinary  is  expected  before  the 
end  of  the  year.  In  general,  vegetables  are  moving 
more  freely  than  fruits,  and  prices  on  these  are  being 
better  maintained.  Canners  report  having  booked  a 


better  business  than  last  year,  but  likewise  have  more 
to  sell.  Market  surveys  indicate  that  wholesale  dis¬ 
tributors  have  lighter  stocks  of  pears,  peaches,  pine¬ 
apple,  beans,  corn  and  tomatoes  on  hand  than  a  year 
ago,  while  canners  have  more  of  these  items,  with  the 
exception  of  pears,  on  which  holdings  are  about  eight 
per  cent  less.  * 

ASPARAGUS — An  outstanding  feature  of  the  sea¬ 
son  has  been  the  steady  demand  for  asparagus  and  a 
very  close  cleanup  on  this  is  in  sight.  Some  of  the 
largest  packers  have  but  a  few  items  in  stock  and  their 
business  is  confined  largely  to  closeouts.  Prices  have 
been  well  maintained,  with  opening  prices  generally 
prevailing.  Buyers  knew  in  advance  just  how  much 
of  a  pack  to  expect,  so  bought  freely,  and  consumption 
has  been  stimulated  by  the  exceptionally  fine  quality 
of  the  output  and  the  care  exercised  in  grading.  Almost 
anything  in  the  list  is  to  be  found  by  shopping  around, 
but  no  packer  seems  to  have  anywhere  near  a  complete 
stock.  . 

SPINACH — Some  outside  buyers  seem  to  be  sur¬ 
prised  at  the  wide  range  of  prices  prevailing  on  spinach 
and  express  wonder  that  a  few  packers  are  able  to 
get  $1.20  for  No.  2i/^s,  while  others  are  quoting  the 
same  size  at  95  cents,  without  getting  a  lot  of  action. 
This  95  cent  price  is  for  spring  pack  goods,  as  well  as 
for  the  new  winter  pack  just  making  its  appearance. 
In  this  connection  it  might  be  noted  that  in  almost 
no  other  product  does  quality  vary  with  the  packer 
quite  as  much  as  in  spinach.  Three  or  four  California 
packers  have  developed  spinach  canning  technique  to 
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a  fine  point,  and  there  is  just  as  much  diiference  be¬ 
tween  their  product  and  that  of  other  packers  as  there 
is  between  the  choice  and  standard  grades  in  canned 
fruits.  The  wide  spread  in  the  price  of  spinach  is 
not  due  to  weak  holdings,  unknown  brands,  or  the  like, 
but  almost  solely  to  the  dilference  in  quality. 

TOMATOES — The  tomato  market  is  firm  at  the 
advance  over  opening  prices  named  several  weeks  ago, 
but  no  one  seems  to  be  booking  a  large  business.  Con¬ 
siderable  trading  is  going  on  between  canners  in  order 
to  get  goods  to  fill  orders  that  have  been  booked,  but 
it  would  appear  that  some  pro  rata  deliveries  would  be 
necessary.  This  is  particularly  true  of  No.  10  solid 
pack,  with  some  of  the  largest  operators  apparently 
short  on  this  item.  Some  of  the  Southern  California 
packers  seem  to  be  short  on  some  sizes  in  standards. 
So  far,  no  one  has  come  out  with  formal  announcements 
of  short  deliveries. 

WHERE  ARE  THE  LARGE  LOGANBERRY 
PACKS  OF  YESTERYEARS?— Coast  canners  are 
now  wishing  that  they  reposed  in  their  warehouses  as 
there  is  a  demand  for  this  product  that  cannot  be  met. 
When  the  packing  season  commenced  in  the  Northwest, 
the  fruit  was  in  light  demand,  but  a  call  from  Great 
Britain  and  Australia  developed  almost  overnight  and 
canners  do  not  have  a  case  on  hand,  it  is  reported.  The 
British  Columbia  crop  was  wiped  out  by  frost  and  the 
pack  of  240,000  cases  made  in  Oregon  and  Washington 
did  not  last  long.  This  berry  has  been  a  rank  “in  and 
outer,”  growers  and  packers  doing  well  with  it  some 
years  and  losing  heavily  other  years.  A  much  larger 
pack  could  have  been  disposed  of  this  year  had  it  been 
made. 

PLEASED  WITH  CANADIAN  PACT— While  it  is 
a  hard  political  pill  for  some  to  swallow,  California 
business  men  are  forced  to  confess  that  this  State,  on 
the  whole,  is  a  great  gainer  by  the  reciprocal  trade 
agreement  recently  consummated  with  Canada.  Tariff 
rates  on  this  State’s  fruit  and  vegetables,  fresh,  canned 
and  dried,  have  been  slashed  materially  and  this  should 
reflect  to  the  advantage  of  growers  and  packers.  The 
concession  rates  agreed  to  by  Canada,  as  they  apply 
to  principal  California  products  place  oranges  on  the 
free  list  during  months  w^hen  shipments  are  heaviest, 
reduces  the  rates  on  grapefruit  by  50  per  cent,  places 
lemons  on  the  free  list  and  removes  the  duty  on 
avocados.  Rates  on  dried  fruits  are  cut  10  per  cent, 
on  fresh  fruits  25  per  cent  and  canned  vegetables  33 
per  cent. 

The  Canners  League  of  California,  in  a  bulletin  to 
members,  suggests  that  the  reductions  in  duty  should 
stimulate  business  with  Canada  and  lists  some  of  the 
reductions  to  illustrate  what  they  will  mean  to  canners. 
On  canned  fruits,  including  pineapple,  the  reduction 
in  duty  from  5  cents  to  4  cents  a  pound  means  an 
approximate  reduction  of  I8V2  cents  a  dozen  on  No.  2 
tall  tins  and  27  cents  on  No.  2i/^s.  On  No.  10  crushed 
pineapple  in  syrup  the  reduction  amounts  to  94  cents 
a  dozen,  while  on  the  same  item  packed  in  juice  the 
reduction  is  39  cents  a  dozen.  On  pineapple  in  juice 
the  reduction  is  from  3  cents  to  2i^  cents  a  pound. 
The  rate  on  corn,  peas  and  tomatoes  is  from  3  cents 
to  2  cents  a  pound,  resulting  in  an  approximate  reduc¬ 
tion  of  18  cents  a  dozen  on  No.  2  Tails.  On  canned 


sweet  potatoes,  the  new  rate  is  1%  cents  a  pound,  in¬ 
stead  of  2%  cents,  with  a  reduction  of  26  cents  a  dozen 
in  the  tariff  on  No.  2l^  tins. 

DISASTER  FOCUSES  NECESSITY— Screaming 
advertisements  are  spread  over  San  Francisco  news¬ 
papers  this  week  urging  the  purchase  of  certain  prod¬ 
ucts  in  the  original  containers  of  manufacturers.  This 
admonition  arises  from  a  tragic  error  which  has  re¬ 
sulted  in  the  death  of  three  persons  and  the  illness  of 
many  others.  A  salvage  concern  bought  a  large 
quantity  of  a  popular  brand  of  baking  soda  damaged 
in  transit,  removed  it  from  the  original  containers  and 
sold  it  to  a  cut-rate  store  in  bulk.  The  store  repacked 
it  in  its  own  containers  and  sold  it  at  a  very  low 
price,  moving  about  800  pounds  of  it.  Deaths  caused 
by  arsenic  and  fluoride  poisoning  brought  about  an  in¬ 
vestigation  and  the  soda  was  found  mixed  with  the 
deadly  poisons.  The  nature  of  the  package  prevents 
anything  like  this  happening  in  the  canned  foods  in¬ 
dustry,  but  it  will  be  surprising  if  the  public  does  not 
exercise  added  care  in  seeing  that  the  packer’s  name 
appears  on  its  purchases.  The  name  of  the  distributor 
is  not  sufficient. 

CONVENTION  DATES 

DECEMBER  3-4,  1935  —  Michigan  Canners,  Winter 
Meeting,  Pantlind  Hotel,  Grand  Rapids,  Mich. 

DECEMBER  3-4,  1935 — lowa-Nebraska  Canners,  An¬ 
nual,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 

DECEMBER  6,  1935  —  Minnesota  Canners,  Annual, 
Radisson  Hotel,  Minneapolis,  Minn. 

DECEMBER  9-10,  1935 — National  Canadian  Canners, 
Mount  Royal  Hotel,  Montreal,  P.  Q. 

DECEMBER  10-11,  1935 — Ohio  Canners,  Annual, 
Hotel  Gibson,  Cincinnati,  Ohio. 

DECEMBER  10-11,  1935 — Tri-State  Packers,  Annual, 
Benjamin  Franklin  Hotel,  Philadelphia,  Pa. 

DECEMBER  12-13,  1935— Association  of  New  York 
State  Canners,  Annual,  Hotel  Statler,  Buffalo,  N.  Y. 

DECEMBER  17-18,  1935 — Pennsylvania  Canners,  An¬ 
nual,  Yorktowne  Hotel,  York,  Pa. 

Situations  Wanted 

(Continued  from  page  19) 

POSITION  WANTED — ^As  Plant  Manager.  30  years  in  can¬ 
ning  business,  quality  packer  of  all  fruits  and  vegetables  and 
a  builder  of  several  new  plants.  References.  Address  Box 
B-2081  c/o  The  Canning  Trade. 


POSITION  WANTED — As  Factory  Manager  or  Superin¬ 
tendent.  Fully  experienced  in  packing  all  major  lines  of  fruits 
and  vegetables,  and  the  making  of  all  kinds  of  table  condiments, 
in  tin  or  glass.  Have  efficient  methods  to  secure  lowest  possible 
costs  of  production  from  A  to  Z.  Have  a  clear  record  and  can 
stand  investigation.  Looking  for  a  permanent  connection  with 
a  progressive  company.  Can  furnish  A-1  references.  Available 
jit  once.  Address  Box  B-2083  c/o  The  Canning  Trade. 


December  2, 1 935 


THE  CANNING  TRADE 


27 


CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  ^Thomas  J.  Meehan  &  Co.,  ’Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 

White  Colossal,  No.  2% . 

Peeled,  No.  2V> . 

Large,  No.  . 

Peeled,  No.  2 ’4 . 

Medium,  No.  2% .  2.60  •••—;• 

Green  Mammoth.  No.  2,  round  cans  2.26  tZ.lO 

M^ium,  No.  1  tall .  1.90  . 

Large,  No.  2 . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

BAKED  BEANSt 


t2.65 

t2!65 


t2.60 

t2.26 

t2.30 

t2.00 


.45 


16  oz . 

No.  2Vj  . 77V2. 

No.  10  .  2.85 


BEANS* 

Standard  Cut  Green,  No.  2 . 67*4 . 

Standard  Cut  Green,  No.  10 .  3.26  tS.OO 

Standard  Whole  Green,  No.  2 . 

Standard  Whole  Green,  No.  10....  4.00  . 

Standard  Cut  Wax,  No.  2 . 80  . . 

Standard  Cut  Wax,  No.  10 . . 

Red  Kidney,  Standard,  No.  2 . 76  . 

Standard,  No.  10 .  3.76  t3.76 

LIMA  BEANS*  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.45  . 

No.  10  . 

No.  2  Medium  Green .  1.15  . 

No.  10  .  , . 

No.  2  Green  and  White . 82'X! . 

No.  10  .  4.16  . 

No.  2  Fresh  White . 70  t.72V2 

No.  10  .  3.76  t3.76 

Soaked,  No.  2 . 66  ........ 


BEETS 


Baby,  No.  2,  6  count . 75 

6  or  over  . 85 

No.  21/4,  8  count . 96 

7/10  count  .  1.10 

Standard  Cut,  No.  2 . 66 

No.  2%  . 80 

Extra  Standard,  Cut,  No.  2 . 90 

No.  21,4  .  1-10 

No.  10  .  3.25 

Standard,  Sliced,  No.  2 . 75 

Extra  Standard,  Sliced,  No.  2 . 96 

No.  10  .  4.00 


CARROTS* 

Standard  Sliced,  No.  2 . 76 

Sliced.  No.  10 . 

Standard,  Diced,  No.  2 . 70 

Diced,  No.  10 . 

No.  2  Peas  and  Carrots . 86 


CORN* 

Gulden  Bantam,  Fancy,  No.  2 . 96  tl.lO 

Extra  Standard,  No.  2 . 90  . 

Fancy,  No.  10 .  6.26  . 

Shoepeg,  Fancy,  No.  2 .  1.00  . 

Extra  Standard,  No.  2 . 871/4 . 

Standard.  No.  2 . 85  . 

Crushed,  Fancy,  No.  2 . . . 

Extra  Standard,  No.  2 . 80  ........ 

Standard,  No.  2 . 70  t.70 

Standard,  No.  10 .  4.00  ........ 

HOMINY* 

Standard  Split,  No.  2,  Tall . 

No.  2%  . 76  . 

No.  10  .  3.00  . 

MIXED  VEGETABLES* 

Standard,  No.  2 . 76  . 

No.  10  .  3.76  . 

Fancy,  No.  2 . 80  . 

No.  10  .  4.25  . 

OKRA  AND  TOMATOES* 


Standard,  No.  2 . 

No.  10  . 

PEAS*  (new  pack) 


No.  1  Petit  Pois . . . . . 

No.  2  Fancy  Sweets,  2s .  tl.60 

No.  2  Fancy  Sweets,  3s . . .  «_.... 

No.  2  Fancy  Sweete,  4s . .  tl.86 


No.  2  Std.  Sweets,  6s......„..,...„»......„.  ._....  . 

No.  1  Early  June,  3s . 56  . 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2a............„....„ . 96  . . 

No.  2  Std.  Alaskas,  38 . 76  t.75 

No.  2  Std.  Alaskas,  4s . 70  t.70 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s .  4.26  . 

No.  10  Std.  Alaskas,  48 .  3.75  . 

No.  2  Ungraded  . 671/4  t.66 


CANNED  VEGETABLES— Continued 


CANNED  FRUITS— Continued 


Balto.  N.Y. 


PUMPKIN* 
Standard,  No.  2'/). 
No.  3  . 


No.  10  . 

....  2.75  *3.00 

SAUER  KRAUT* 

No.  2)4  . 

No.  8  . 

. 67)4  *.62)4 

No.  10  . 

.  2.55  . 

SPINACH* 

Standard,  No.  2 . 

No.  2)4  . 

No.  3  . 

. 70  . 

. 96  +1.00 

No.  10  . 

.  3.00  *3.26 

California,  f.  o.  b.  Coast* 

Stendard,  No.  214 . 95  tl.OO 

Standard,  No.  10 .  3.15  *3.15 


Balto.  N.Y. 

PEARS* 


Standards,  Keifer  No.  2,  in  syrup....  1.06  ....... 

Standards,  Keifer  No.  2V4t  in  syrup  1.86 

No.  10  .  4.76  . 

California  Bartletts,  Standard  2V>..  1.60  tl.46 

Fancy  .  tl.90 

Choice  .  1.85  tl.60 

Standard,  No.  10 .  6.60  *5.00 

PEACHES* 

California  Standard,  No.  2i/>,  Y.  C.  1.60  *1.26 

Choice,  No.  2)4.  Y.  C .  1.65  *1.35 

Fancy,  No.  2)4,  Y.  C .  *1.70 

Extra  Sliced  Yellow,  No.  1  Tails . 96  . 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10,  Solid  Pack .  6.00  *5.00 


SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 82)4 . 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  . 87)4 . 

(Triple)  No.  2  (with  tomatoes) . 90  . 

SWEET  POTATOES*  (F.  O.  B.  Factory) 

Standard  No.  2 . 67)4 . 

No.  214  . 82)4  t.82i/. 

No.  3  . 96  *.92)4 

No.  10  .  2.80  *3.00 

TOMATOES* 

Extra  Stan^rd,  No.  1 . 60  . 

F.  O.  B.  Factory . 60  ....... 

No.  2  . 70  . 

F.  O.  B.  Factory . 70  . 

No.  3  . 

F.  O.  B.  Factory . 

No.  10  3.26  . 

F.  O.  B.  Factory .  3.26  . 

Standard,  No.  1 . 41)4  t.40 

F.  O.  B.  Factory . 42)4 . 

No.  2  . 65  . 

F.  O.  B.  Factory . 62)4  *.62)4 

No.  2)4  . 90  . 

F.  O.  B.  Factory . 87)4  t.87)4 

No.  3  . 96  _ 

F.  O.  B.  Factory . 92)4  t.95 

No.  10  .  2.86  . 

F.  O.  B.  Factory .  2.76  *2.76 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 42)4 . 

No.  10,  Whole  Stock .  3.25  . 

Standard,  No.  1  Trimmings . 40  . 

No.  10  Trimmings .  3.00  . 

TOMATO  JUICE* 

No.  1  . 45  . 

No.  10  .  2.75  . 

TURNIP  GREENS* 

No.  2  . 75  . 

No.  2Vi  .  1.05  . 

No.  10  .  3.76  . 


Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 


Maine,  No.  10 . . 

Michigan,  No.  10. 


Pennsylvania,  No.  10,  water .  3.66  *3.66 

Pa.,  No.  3 . 

Pa.,  No.  10  solid  pack .  3.26  . 

APRICOTS*  (California) 

Choice,  No.  2)4 . ; .  2.50  *1.70 

Fancy,  No.  2)4 .  +2.00 

BLACKBERRIES* 

Standard,  No.  2 . . . . 

No.  3  _ _ _ _  _ 

No.  10  water .  5.00  . 

No.  2,  Proseroed.-^.......— ................ 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine.  No.  2 _ _ _ _  _ 

No.  10  .  7.26  *6.00 

CHERRIES* 

Standard  Red,  Water,  No.  2 .  1.06  . 

White  Syrup,  No.  2_ . . . .  ...... 


riXvra*  I'rescrveu,  xmu.  a . . 

N.  Y.  Red  S.  Pitted.  No.  10 .  4.70  . 

California  Standard,  2)4 .  t2.26 

Choice,  No.  2)4 .  *2.36 

Fancy,  No.  2)4 .  *2.60 

GOOSEBERRIES* 

Standard  No.  2 . .  . . . 

No.  10  . . .  . . 

GRAPE  FRUIT* 

8  oz . 60  . 

No.  2  .  1.12)4*1.10 

No.  6  .  3.60  . 

No.  1  Juice . 58  . 

No.  2  Juice . 76  . 

No.  5  Juice . . . 2.60  . 


PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2)4.. 

Sliced,  Standard,  No.  2)4 . 

Sliced,  Extra,  No.  2 . 

Sliced,  Standard,  No.  2 . 

Shredded,  Syrup,  No.  10. _ _ 

Crushed.  Extra,  No.  10 . . 

Eastern  Pie,  Water,  No.  lb . . 

Porto  Rico.  No.  10 . . 

RASPBERRIES* 

Black,  Water,  No.  2 . 

Red.  Water,  No.  2 . 

Black,  Syrup,  No.  2 . 

Red,  Sjrrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 . . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . 

Standard,  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2)4 . 

No.  lOs  . 


2.10  *1.80 
1.90  +1.70 

.  *1.60 

.  *1.46 

'6.’76  *6.76 


6766 


2.65  *2.36 
7.75  *8.00 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . 

No.  2,  17-oz.  cans.  Factory..^.™ . 

No.  2,  19-oz.  cans.  Factory . 

LOBSTER* 


Flats,  1-lb.  cases,  1  doz .  *6.60 

)4-lb.  cases,  1  doz..^.^.......... . .  +8.26 

)4-lb.  cases,  1  doz.„„... . . .  +1.96 

OYSTERS* 

Standard,  4  oz .  l.OC  . 

6  oz . . .  1.10  +1.10 

8  oz .  1.86  ........ 

10  oz.  .  2.10  +2.10 

Selects.  6  oz. . . 

SALMONS 

Red  Alaskas,  Tall,  No.  1 .  2.43  +2.36 

Flat,  No.  )4 . 

Cohoes,  Tall,  No.  1 .  1.83  +1.76 

Flat.  No.  1 .  2.03  . . 

Flat,  No.  )4 .  1.20  . 

Pink.  Tall,  No.  1 .  1.08  +1.05 

Pink,  Flat,  No.  )4 . 86  . 

Sockeye  Flat,  No.  1 .  3.08  ........ 

Flat,  No.  )4 .  1.86  . 

Chums,  Tall,  No.  1 .  1.03  +I.06 

Medium,  Red,  Tall . .  .  +1.65 

SHRIMPS 

Dry,  No.  1 .  1.10  +1.10 

Wet,  No.  1,  Large .  1.16  +1.16 

SARDINES  (Domestic),  per  case  S 

)4  Oil,  keyless .  3.26  +3.00 

)4  Oil,  keys .  3.60  +3.45 

)4  Oil,  Tomato,  Carton....„ . . 

%  Oil,  Carton .  3.90  +3.76 

%  Mustard,  keyless . . . ....  2.86  +2.76 

California  Oval,  No.  1  48’s .  2.96  +2.76 

TUNA  FISHS  (California),  per  case 

White,  )4s  .  7.80 _ 

White,  Is  _  18.66  _ 

Blue  Fin.  )4s.....~...................................  4.86  ™..« 

Blue  Fin,  Is . 

Striped,  .  3.40  . 

Striped,  )4s  .  4.60  . 

Striped,  Is  .  8.00  . 

Yellow,  )4s.  Fancy .  4.15  . 

Yellow,  148,  Fancy .  6.26  *6.00 

Yellow,  )s  . . 11.60 
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Pi  edmont  labelcom  pany 


DESIGNERS  '  '  LITHOGRAPHERS 


There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


IMPROVEMENT 

“How  are  you  getting  along  at  home  since  your  wife 
went  away?” 

“Fine.  I’ve  reached  the  highest  point  of  efficiency. 
I  can  put  on  my  socks  from  either  end.” 


CUT  Your  Operating  COSTS 
with  La  Porte  CONVEYORS. 


JUSTIFIED 

Johnnie  was  gazing  at  his  one-day-old  brother,  who 
lay  squealing  and  wailing  in  his  cot. 

“Has  he  come  from  heaven?”  inquired  Johnnie. 
“Yes,  dear.” 

“No  wonder  they  put  him  out.” 


Let  us  help  you  solve  your  belt  pro¬ 
blems  by  using  our  belt  which  is  entirely 
sanitary  and  one  of  the  most  durable 
and  inexpensive  belts  on  the  market. 

Made  of  best  galvanized  ribbon  steel 
in  any  length  and  practically  any  width 
with  an  especially  strong  edge. 


NOTHING  DOING 

“Thomas,  I  do  not  like  calling  my  chauffeurs  by  their 
Christian  names — what  is  your  surname?” 

“Darling,  madam.” 

“Drive  on,  Thomas.” 


LA  PORTE  MAT  &  MFG.  COMPANY 

LA  PORTE,  INDIANA 


CALL  THE  MANAGER 

“Look  here,  waiter,  is  this  peach  or  apple  pie?” 
“Can’t  you  tell  from  the  taste?”  “No,  I  can’t.”  “Well, 
then,  what  difference  does  it  make?” 


THERE  MUST  HAVE  BEEN  SEVERAL 
A  Civil  War  veteran  had  spent  a  week  at  a  New  York 
hotel.  When  he  went  to  pay  his  bill  the  clerk  asked : 
“What  was  your  rank?” 

“Oh,  just  a  private,”  the  old  soldier  replied. 

“Well,  I  won’t  charge  you  anything.  You  are  the 
first  private  I  ever  met.” 


BE  CAREFUL 

There  is  danger  in  carrying  a  courtesy  too  far,  if 
you  believe  the  following:  On  a  street-car  a  man  gave 
a  woman  a  seat.  She  fainted.  On  recovering  she 
thanked  him.  Then  he  fainted. 


LEONARD  SEED  COMPANY 


to  meet  your  trade  and  requirements 


Seed  Growers  and  Breeders 


Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners’  seeds. 


CHICAGO 


December  2, 1935 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTERS  for  Detachable  Chains. 

I  rank  Hamachek  Mach.  Co.,  Kewaunee,  Wia. 


Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

Bean  Cutters,  Stringless. 

Bean  Snippers,  Green  String. 

Baskets,  Picking. 


BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


CAN  WASHING  MACHINES. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Can  Stampers.  See  Stampers  and  Markers. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Dl. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 


BELTS,  Carrier,  Rubber,  Wire,  Eltc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte.  Ind, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetoble  and  Fmit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

AH  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
Bottlers’  Machinery, 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 


CARRIERS  AND  CONVEYORS,  Gravity. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 


CLEANING  AND  GRADING  MACHY.,  Fruit. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES.  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  DI. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  MOk 
Condensing  Machinery. 


BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


BOXING  MACHINES, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 


CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 


CONVEYORS  AND  CARRIERS.  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill, 

CORN  BUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  ^rlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc,,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hooi>eston,  HI. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Til 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill, 


DEICORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
National  Can  Co.,  New  York-Baltimore. 


ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Lan^enkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food  (not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  Ci^. 

Fillers  and  Cookers.  See  Com  Cooker-Fillurs. 
Filling  Machines,  Bottles.  See  Bottlers’  Mohy. 
Field  Warehousing. 


FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
^rlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


FINISHING  MACHINES.  Catsup,  Bte. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 
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GENERAL  AGENTS  for  Machinery  Mfra. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Len^enkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  Ill. 

Generators,  Electric.  See  Motors. 

GLASS  LINED  TANKS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Gravity  Carriers.  See  Carriers  and  Conveyoia. 
Gums,  Ladling. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
Hydraulic  Conveying  Equipment. 

INSURANCE.  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 


JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

KNIVES,  Idiscellaneons. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  hlACHINES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Lehmann  Printing  &  Litho.  Co.,  San  Francisco. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn..  Washingrton,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston  111. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  BsJtimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS’. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  III. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washbum-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

F.  Hamachek  Mach  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEIELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS’  MACHINERY. 

F.  H.  Lan^enkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langrsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sptague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machinca, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

Storage  A  Warehousing. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Picking.  See  Canners’  Machinery. 

TANKS.  Metal. 

Berlin-Chapman  Ck>.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianaiK>lis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined.  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers’  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Tri-State  Packers  Association,  Easton,  Md. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers’  Machinery. 
Warehousing  &  Storage. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarsburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co,,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hooi>e8ton,  Ill. 

Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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PHILLIPS  CAN  COMPANY 

^Manufacluren  of  Packers  Sanilanj  Gam 


. .  !j)ivision  of  llie  . . 

PHILLIPS  PACKIIMG  COMPAIVY,  Inc. 

'J\ickeri  of  I^ltillips  Delicious  Qualitif  Canned  ^JooJs 

CAMBRIDGE  •  IVI A  R  Y  L  A  IV  D ,  D.S.A. 


PROTECT  YOURSELF 

Against  Loss  By 

FIRE,  TORNADO  and  WINDSTORM  -  LIGHTNING  - 
RIOT  and  CIVIL  COMMOTION  •  EXPLOSION  - 
AIRCRAFT  DAMAGE  • 

through 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

at  a  minimum  of  cost 

More  than  a  quarter  century  of  service  to  the  Cannins  Industry 

Lansing  B.  W  arner.  Incorporated 

540  N.  Michigan  Ave.  CHICAGO,  ILL. 


## 


Ex])erimeiit  Station  figures  on  Asgrow  Narrow  Grain  Hybrid 


1931 

^  ield  Per  Acre 

Total  'I’ons  lliisk(‘(l  I'ons 

Narrow  Grain  Evergreen 

2.87 

1.32 

Narrow  Grain  Hybrid 
* 

4.10 

2.47 

1933 

Narrow  Grain  Evergreen 

2.70 

1.68 

Narrow  Grain  Hybrid 

3.73 

2.13 

A  limited  quantity  of  seed  is  available  for  spot  sale. 

STROXGL Y  REC()MMi:?sDED 

i^HHoriatpJi  (SrowprB,  iittr. 

Breeders  and  Growers  of  Vegetable  Seeds  since  1856 

Nm  ^aoptt.  (EontiPrttrut 

BREEDI^G  STATI(E\S  AND  PRODUCTION  BRANCHES  FROM  COAST  TO  COAST 


